retail feed or- 
ganizations will soon hold 
conventions as follows: 
Central Retail Feed asso- 
ciation, Milwaukee, June 
16 and 17; Ohio Grain Mill 
& Feed Dealers association, 
Toledo, June 19 and 20; 
Eastern Federation of Feed 
Merchants, Cooperstown, 


N. Y., June 30 and July |. 


For his own good and the : 
good of the industry, The 
Feed Bag urges every reader 
to attend one of these 
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Money Makers for Next Faun 


These beautiful pullets, a part of the flock of 2000 raised by Mrs. John Endres, well- 
known poultrywoman of Edgar, were scarcely seven weeks old when this picture was 
taken on May 1. But they are well on their way toward the size and development 
necessary for heavy laying next fall. 


These Pullets Were Raised on 


Mrs. Endres feeds WISCONSIN STARTER and GROWING MASHES 
exclusively to her chicks, and EGG MAKER MASH to the laying hens. 
‘I have had wonderful results with these mashes,’’ said Mrs. Endres. 
‘‘The mortality has been very low both withthe chicks and in the laying 


flocks, and the appearance of these pullets and the production of the 
hens speak for themselves.”’ 


Your poultrymen, too, can stop losses in their flocks, produce faster growth and 
bigger profits by feeding WISCONSIN MASHES for starting, growing and laying. 


‘fRESULTS DETERMINE VALUE’’ 


MADE BY THE MILLERS OF THE WISCONSIN LINE 


NortTHERN MILLING Co. 


WAUSAU, WISCONSIN 


Buildings on the Endres Poultry Farm, Edgar, Wis. 
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Each of these machines 
is a proved profit earner. 
Each has made an estab- 
lished reputation for effi- 
cient, low cost operation. 


Whether you need a new 
feed plant or special ma- 
chinery or supplies, it 
PAYS to take advantage 
of Strong -Scott’s com- 
plete service. Write us 
for details about these 
and other profitable ma- 
chines for feed plants. 


Have you received our 
new general catalog 30G? 
If not, write for you 
copy. 


Eureka Corn Cutter for 
steel cut corn 


Eureka ‘3 in 1°’ Feed 
Mixing Plant, a combined 
loader-mixer-sacker. 


Hocking Valley Swing 
Hammer Mill. One piece 
hammers, 
reversible. 
Built-in 
metal trap. 


Munson Attrition Mill for General Grinding 
, FEEDER ADJUSTMENT 


GRADUATED 

FORSTOPPING 

SCAL AND STARTING 
PERCENTAGE 


VALVE. 


ROCKER SHAFT 
FOR OPERATING 
ENTIRE BATTERY 


Draver Percentage Feeder for Uniform Feeding 


Everything Jor Every Mill and Elevator 
‘She Strong-Scott Mf§ Co. 


Minneapolis Minn. Great Falls Mont. 
In Canada: The Strong-Scott 


W. C. Stephan, Representative, 
Box 85, Eau Claire, Wis. 
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SXperience has been with Fos-For—Us as 
compared with best grades of calcium 


carbonate. 


he other -iners 


HE W-O COMPANY wanted to 
know if FOS-FOR-US produced 
the results claimed for it. They 
did a very sensible thing; wrote to a num- 
ber of feed manufacturers who are users. 


“What has been your experience with 
FOS-FOR-US?” they asked. 


One answer is typical of them all: 


“For your information we have been using FOS-FOR- 
US in all our prepared feeds for a number of months 
and the reports which we have from the trade con- 
vince us this mineral does about everything that the 
manufacturer claims for it.” F. R. MILLS 


The claims made for FOS-FOR-US are strong. 
They are backed up 
by evidence that we 
will gladly send you. 


FROM 
ONE FEED MANUFACTURER 
TO ANOTHER 


For your information, we have been using 
Fos-For-Us in all of our prepared feeds 
for a number of months and the reports 
which we have from the trade convince us 
this base mineral does about everything 
that the manufacturer claims for it. We 
also use Fos-For-Us in a special hog and 
cattle mineral we are manufacturing and 
the results we are getting further prove 
the superior quality of Fos-For-Us over 


ave used va 


We say — FOS-FOR-US contains 
calcium and phosphorus in 
correct proportion and favor- 
able amount. FOS-FOR-US speeds up the 
finishing of hogs and steers for market. It 
extends milk flow of dairy cows. It produces 
hard shell eggs, reduces breakage and in- 
creases hatchability. FOS-FOR-US saves the 
feed manufacturer $10 per ton and gives 
lower handling and mixing costs. Write for 
the Miller's Brief, it tells you everything you 
want to know. 


We believe that the best evidence we can 
give you is the results obtained by 1,000 mill- 


-FOR- 


ers and feed manu- 
facturers who use FOS- 
FOR-US and boost it. 


NTERNATIONAL AGRICULTURAL DRPORATION 


MANUFACTURERS 


INTERNATIONAL AGRICULTURAL CORPORATION 
61 Broadway, Dept. 18, New York City 


Millers of the Nation have read this . 
Brief. Send for your copy today. / 


OF GRADE 
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Go TO YOUR CONVENTIONS 
IN JUNE, DEALER, MANUFACTURER OR 
WHATNOT. GO AND STICK OUT 
YOUR RIGHT HAND AND HEAR 

THE OTHER FELLOW’S STORY. 


GOOD, INDIFFERENT OR BAD WINTER 
THAT IS PAST--GO ANYWAY-—IT WILL 
PAY YOU--IF YOU GO TO GET SOME- 
~THING OUT OF THE MEETINGS-- 

AND NOT JUST TO BE THERE. 


Hello! 


Arcavy FARMS 
MILLING COMPANY 


CHICAGO, ILLINOIS 
KANSAS CITY, MISSOURI 


Page Six THE FEED BAG—JUNE, 1930 


MILWAUKEE, WISCONSIN - 


DAVID K. STEENBERGH, Managing Editor 


Volume Six 


June, 1930 


Number Six 


Trade Practice Rules Are Adopted 
By Southern Feed Men 


Have Rule 1 of Code in Enforceable Group 
Conference Held at Louisville Attracts Large Attendance 


Request Made to 


HE tentative trade practice rules 

proposed by the Southern Mixed 

Feed Manufacturers association 
for the conduct of the industry in the 
South were adopted without a dissent- 
ing vote at the conference called by the 
federal trade commission and held in 
Louisville, Ky., May 19. 

The conference was presided over by 
Commissioner Charles H. Marsh and, 
and assisted by Director M..M. Flan- 
nery, both of the federal trade commis- 
sion. The attendance was representa- 
tive of the southern feed manufacturers 
and the feed manufacturers from various 
sections of the country who do business 
in the South. 

Limit Bookings to 30 Days 

With one or two minor changes, the 
rules as proposed by the Southern Mixed 
Feed Manufacturers association were 
adopted as written. Additional clarify- 
ing phrases which did not change the 
meaning of the rules, were made a part 
of Rule 8 and Rule 11. The major ex- 
ception was with Rule 1, seeking to 
outlaw price guarantee against decline 
and long time bookings. It was amend- 
ed to limit bookings to 30 days instead 
of 60 days. 

Practically all discussion at the con- 
ference was centered on Rule 1. This 
rule was considered most important by 
the Southern Mixed Feed Manufactur- 
ers association and many of the manu- 
facturers present at Louisville were 
anxious to discover, if possible, what 
the attitude of the commission would be 
toward the rule. Director Flannery 
answered the question by saying that 
rules of all industries were considered 
separately and on their respective merits 
but that the commission had recently 
refused to approve rules to outlaw price 
guarantee against decline for the knitted 
outerwear, metal lath, field and grass 
seed and structural tile industries. 

The feed manufacturers present and 
Walter Chandler, Memphis, city attor- 
ney and counselor of the Southern 
Mixed Feed Manufacturers association, 
then concentrated their efforts on an 
-attempt to show Commissioner Marsh 


that a rule to outlaw guarantee against 
price decline was absolutely necessary 
in the feed industry and that conditions 
in the feed industry were entirely differ- 
ent from those of other industries where 
the commission had refused to approve 
the rule. 
Arguments Favoring Rule 1 

Some of the arguments presented were 
as follows: 

(1) Feed manufacturers use many 
more raw materials as ingredients in 
their products than do manufacturers 
who make knitted outerwear, metal lath 
or structural’ steel. 

(2) The ingredients used in the man- 
ufacture of commercial} mixed feeds are 
subject to more continual and wider 
fluctuations in price than the raw ma- 
terials of the other industries mentioned. 

(3) A majority of the ingredients 
used in the manufacture of commercial 
mixed feed cannot be contracted for fu- 
ture delivery or hedged on any futures 
market. 

(4) Ninety per cent cf the cost of 
commercial mixed feeds is in the ingre- 
dients, leaving only a 10 per cent mar- 
gin to take care of the cost of manu- 
facturing, distribution and general over- 
head. This margin is not sufficient to 
take care of market losses. In other 
industries, the greater part of the cost 
of a finished product is the cost of man- 
ufacturing. 

(5) The guarantee of prices against 
decline has practically destroyed the 
value of contracts between feed dealers 
and feed manufacturers despite the fact 
that feed manufacturers must live up to 
their contracts and buy all their ingre- 
dients on a sight draft bill of lading 
attached basis. 

(6) The guarantee against price de- 
cline has had the tendency to encour- 
age manufacturers, who have guessed 
the market incorrectly, to cut the qual- 
ity of their product and it has a ten- 
dency to raise the level of prices so 
that feeders are really paying more for 
commercial. mixed feed than would be 
necessary if the practice was eliminated. 

(7) Approval of the rule to outlaw 
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guarantee against price decline would 
stabilize the industry and benefit the 
people of our country, all of whom con- 
stantly buy meat, milk, butter, eggs and 
poultry produced with the aid of com- 
mercial mixed feeds. 

Attorney Chandler presented figures of 
the census of 1927 in order to give an 
idea of the magnitude of the industry. 
Total production of commercial mixed 
feeds was 7,153,753 tons, with a value of 
$318,718,000. He estimated that, of this 
total, 1,886,342 tons having a value of 
$79,503,129 were produced in the south- 
ern territony. “The Southern Mixed Feed 
Manufacturers association,” he said, 
“represents not less than 50 per cent of 
the tonnage of the feed industry of the 
South. It does not represent 50 per 
cent of the number engaged in the in- 
dustry as there are many flour and feed 
mills, country elevators, dealers and 
farmers who do some mixing and manu- 
facturing.” 

MacNicol Comments on Outlook 

Following the conference, E. P. Mac- 
Nicol, secretary of the Southern Mixed 
Feed Manufacturers association, com- 
mented on the proceedings as follows: 

“Frankly, we believe we have sold 
Commissioner Marsh and Director Flan- 
nery on the merits of our case and the 
necessity for approval of our rules 
against the outstanding evils of the in- 
dustry. We want, of course, the placing 
of our Rule 1 in Group 1, which means 
it would have the strength of legal en- 
forcement behind it. It is quite prob- 
able, however, that we may not be suc- 
cessful in this desire, in which event we 
plan to apply for a hearing before the 
entire personnel of the federal trade 
commission on this particular rule— 
that is, the rule against price guarantee 
and its companion evil, long bookings. 
Just what our future course will be, 
however, depends on the findings and 
acceptances of the commission. Direc- 
tor Flannery has promised to expedite a 
transcript of the proceedings in order 
that the commission can pass on our 
rules speedily. This may require 30 
days’ time.” 


Page Seven 


WY by Yy : 
YY Y Yj Yj 
ul; Yfyy, YY Y WY 
Yy 4 Yyyyy YY Uf Uppy ‘Y YY 
Yyy 
y, : 
CU Wy 


NO-MILK 
Calf Food 


Trade Mark 
Registered in U. S. Patent Office 


Since 1885 — 46 Years 
and still the Leader 


We have over 600 dealers 
in Wisconsin alone selling 
our product — some of 
them for 43 years. Their 
repeat orders each year 


ation that we know of for 
No-Milk Calf Food. 


Dealers and feeders alike 
find permanent satisfac- 
tion in using No-Milk 
Calf Food. 


Your orders will be 
promptly filled. 


WRITE FOR PRICES 


National Food Co. 


D. R. MIHILLS, Mer. 
Fond du Lac, Wisconsin 


I 


are the best recommend- 
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COLBY PORTER, C. S. Porter, Fox 
Lake, Wis., treasurer of the Central Re- 
tail Feed association, turned the man- 
agement of the Porter business over to 
his brother, Mark, and left for California 
on May 5. He expects to make Cali- 
fornia his home in the future. 


JAMES H. VINT, recently commis- 
sioner of the Wisconsin Department of 
Markets, and a former treasurer of the 
Central Retail Feed association, is back 
at Union Grove, Wis., as manager of 
the Farmers Cooperative Elevator Co. 


COMSTOCK FEED MILL, Com- 
stock, Wis., has been incorporated with 
a capital stock of $5,000 by G. Gonske, 
W. Gohl and E. Gonske. 


JOHN KOCH GRIST MILL, Hus- 
tisford, Wis., has been sold to the Hus- 
tisford Light & Power Co., who pur- 
chased the building to obtain power 
rights on the Rock river in the vicinity 
of Hustisford. The mill was erected in 
1845 and has been operated almost con- 
tinuously since that time. 


CEREAL PRODUCTS CO., Manito- 
woc, Wis., operator of a large malting 
plant, has entered the feed business, 
and will handle a complete line of poul- 
try and dairy feeds, wholesale and re- 
tail. 


A. A. DONALDSON, Ramsey, IIl., 
has purchased the flour and feed busi- 
ness of H. L. Parry & Co. 


ESULTS for the feeder 


are the only measure of 


worth for any 


feeds. Interna- 


tional Feeds are “guaranteed to 


produce better results at lower 


cost,” and repeat orders just 


naturally follow. For greater 


customer satisfaction and more 


profit for yourself, sell— 


INTERNATIONAL 
Suet? FEEDS 


Manufactured by 
International Sugar Feed Company 


MINNEAPOLIS 


MEMPHIS 
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Central Association Awaits Parley 
At Milwaukee, June 16, 17 


Busy Dealers’ Feeding School, Suprise Party Among Features 
Record Breaking Crowd Is Expected; Make Your Reservations 


HE Central Retail Feed associa- 

tion convention, to be held at 

the Schroeder hotel, Milwaukee, 
Monday and Tuesday, June 16 and 17, 
will be bigger and better than ever be- 
fore. 

D. W. McMillen, Chicago, president 
of the American Feed Manufacturers as- 
sociation, will be guest of honor and ad- 
dress a special luncheon meeting Mon- 
day noon. 

C. N. Barrett, Minneapolis, president 
of the Northwest Feed Manufacturers 
association will discuss “Better Trade 
Practices for the Feed Industry” at the 
opening session Monday morning. 

May Adopt Code of Ethics 

Excellent food, lively music, attractive 
entertainment and a_ brief, humorous 
speaker are scheduled for the banquet, 
entertainment and dance in the Silver 
ballroom of the Schroeder hotel, Mon- 
day evening. 

A code of ethics for the retail feed 
industry will be presented for consider- 
ation at a special session of the conven- 
tion, exclusively for retailers, Monday 
afternoon. 

Profs. G. Bohstedt, A. L.. Stone and 
G. A. Chapman, all of the University 
of Wisconsin, will conduct the Busy 
Dealers’ Feeding school at the final ses- 
sion of the convention, Tuesday morn- 
ing. 

A surprise party for men only, de- 
tails of which will be announced at the 
convention, is scheduled for Tuesday af- 
ternoon. 

Special Plans for Ladies 

Ladies will be welcome at the lunch- 
eon meeting and at the banquet, enter- 
tainment and dance on Monday. Thea- 
ter ticxets will be given to all ladies 
who wish to attend the theater on Mon- 
day afternoon following the luncheon 
meeting and a special luncheon for ladies 
will be held at the Schroeder hotel Tues- 
day noon. Busses have been chartered 
for a sight-seeing trip about beautiful 
Milwaukee for the ladies on Tuesday af- 
ternoon while the men are busy attend- 
ing the stag surprise party. 

It will be a great convention. The 
office of the Central Retail Feed asso- 
ciation has already received an unusual- 
ly number of banquet reservations and 
the Schroeder hotel reports that room 
reservations have been received stead- 
ily during the past two months and are 
now coming in with every mail. 

Dealers, manufacturers and jobbers 
planning to attend the convention are 
urged to make their banquet and hotel 
reservations as promptly as possible and 
to travel to the convention on Sunday, 
June 15, so that they will surely be here 
for the cpening session which will start 


promptly at 10:00 a. m. Monday. All 
dealers in Wisconsin and adjoining 
states, whether members of the Central 
Retail Feed association or not, are cor- 


CENTRAL 


RETAIL FEEQO 
ASSQCIATION 


Annual Convention 
SchroederHotel 

MILWAUKELG 
JONE 16-17 


dially invited to attend the convention 
and manufacturers and jobbers will be 
welcome at the banquet and all sessions 


excepting the one on Monday afternoon. 

Valuable attendance prizes will be 
given away to some lucky feed dealers 
at all convention sessions and other pop- 
ular features of past Central Retail Feed 
association conventions wili be repeated. 

Registration will be started at 8:30 a. 
m. at the registration desk which will 
be placed on the fifth flocr lobby of the 
Schroeder hotel. All convention activi- 
ties, including the luncheons and ban- 


-quet, will he held on the fifth floor, so 


that everybody will be together in one 
place throughout the convention, there- 
by presenting an excellent cpportunity 
for members of the industry to meet 
each other and get acquainted. 

Other features of the convention pro- 
gram will be an address ot welcome by 
A. L. Flanagan, president of the Mil- 
waukee Chamber of Commerce; presi- 
dent’s address by L. J. Hartzheim, Bea- 
ver Dam; treasurer’s report by Colby A. 
Porter, Fox Lake; secretary’s report by 
David K. Steenbergh, Miiwaukee; con- 
sideration of proposed amendments to 
the association’s constitution; election of 
officers and discussion of trade problems. 


Ohio Dealers Hold Conclave 


At Toledo, 
HE Ohio Grain, Mill & eed 
Dealers association will hold its 


5lst annual meeting at the Com- 
modore Perry hotel, Toledo, June 19 
and 20. Secretary W. W. Cummings, 
Toledo, predicts that this year’s attend- 
ance will be the largest in the history 
cf the association and has arranged a 
program which includes a number of 
speeches that will be interesting and in- 
structive. 

A. W. Carpenter, sales manager of 
the Larrowe Milling Co., Detroit, will 
talk on “Science and Showmanship in 
eed Merchandising,” and J. A. Chis- 
holm, Kane, Ohio, feed dealer, will talk 
on “Retail Feed Merchandising.” Mr. 
Chisholm was secured through the cour- 
tesy of Kasco Mills, Inc., Toledo. 

Carl Sims, Sims Milling Co., Frank- 
fort, Ind., will discuss “Miller's Prob- 
lems”, and Charles Quinn, secretary of 
the Grain & Feed Dealers National as- 
sociation, Toledo, will tell about “The 
Canadian Wheat Pool”. 

L. M. Thomas, chemist for the Mid- 
west Laboratories Co., Columbus, will 
talk on “Chemistry and Your Business” 
and F. R. Moorman, Warren-Teed Seed 
Co., Chicago, will present an illustrated 
lecture on pure seeds. 

V. E. Butler, Grain Dealers National 
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June 19, 20 


Mutual Fire Insurance Co., Indianapo- 
lis, will discuss power costs and Jas. R. 
Howard, representative of Alexander 
Legge, chairman of the federal farm 
board, will explain the board’s purposes 
and operations. 

An amendment to the association’s 
constitution which would increase the 
number of directors from five to seven, 
to include three representatives of the 
grain trade, two millers and two feed 
men, will be voted on by the members 
of the association. New officers will 
also be elected. 

No banquet will be included in this 
year’s program but the delegates and 
guests at the convention are invited to 
a free boat ride on Lake Erie on the 
Steamer Greyhound, Thursday evening, 
June 19, as guests of the Toledo Pro- 
duce Exchange and the association. 

Secretary Cummings urges every deal- 
er to attend the convention, whether a 
member of the association or not and to 
make hotel reservations at Toledo early 


.to be sure of getting a good room. 


W. W. BARTON, Bellefontaine, 
Ohio, has purchased the Darby Feed 
Co. frcm Robert L. Darby, and will 
handle a complete line of poultry, dairy 
and hog feeds. 
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— FRIEN 
AS FRIENDS 
p ME! 


John A. Reynolds 


HE annual convention of the 
Eastern Federation of Feed Mer- 


chants, which will be held at 
Cooperstown, N. Y., on June 30 and 
July 1, promises to be one of the most 
important and enjoyable conducted by 
the organization. It is estimated that 
about 300 feed men and members of 
their families will attend. 

Headquarters will be maintained at 
the Otesaga hotel, famed throughout the 
country for its excellent accommoda- 
tions and meals. It is situated on the 
shore of Lake Otsego, that famous body 
of water which was called “Lake Glim- 
merglass’” by J. Fennimore Cooper in 
his stories of this leatherstocking coun- 
try. Special rates have been secured 
from the Otesaga and also from the 
Fennimore hotel, which is under the 
same management and located only a 
block away. 

McIntyre Plans Convention 

Fred M. McIntyre, president of the 
federation, is in direct charge of the 
preparations for the convertion. He will 
be assisted by a committee of more than 
30 members, many of whom are in or 
near Cooperstown. 

“After a personal survey of the places 
proposed for our summer meeting, I 
recommended Cooperstown,” Mr. McIn- 
tyre said. “Hotel accommodations are 
of the finest and at moderate rates. The 
village is delightful and the center of 
much of historical interest. It abounds 
in recreational facilities. With an im- 
portant program which has been ar- 
ranged I am certain we shall have the 
largest convention on record.” 

Bruce L. Hall, Cooperstown feed 
merchant, will be in charge of the pro- 
gram of entertainment. Ralph B. Wood, 
also of Cooperstown, wili assist him, 
and several feed men along the D. & 
H. railroad will be represented on his 
committee. 

Entertainment Features Scheduled 

A historic motor tour, a boat trip on 
Lake Otsego, and golf, tennis and quoit 
tournaments are scheduled. During the 
business conferences the ladies will be 
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Eastern Federation 
Will Convene 
At Cooperstown, N.Y. 
June 30, July 1 


guests of the committee in a series of 
interesting events. 

The Chamber of Commerce of Coop- 
erstown is cooperating to make the con- 
vention enjoyable. J. Harry Cook, pres- 
ident of the chamber, has issued a gen- 
eral invitation on behalf of his organiza- 


. tion and plans to send a personal invi- 


tation to each member of the federa- 
tion. 

“We will send them a special invi- 
tation and some interesting literature 
about Cooperstown,” he wrote. “Any- 
thing we can do to make your stay in 
Cooperstown more pleasant we shall be 
only too happy to do.” 

This is the first time that a conven- 
tion has opened on Monday, but it was 
felt by the committee that many of the 
members would prefer to travel by auto- 
mobile on Sunday than to lose an addi- 
tional day during the week. The fourth 
of July falls on Friday of the same 
week and several members are planning 
to prolong the trip over the holiday. 

The Convention Program 

The convention program will open 
with a business session at 10 a. m., on 
June 30. President McIntyre, Treas- 
urer Frank Benjamin and Secretary W. 
A. Stannard will present annual reports. 
Mr. McIntyre will give a complete re- 
port of his recent conference with the 
members of the federal farm board at 
Washington, D. C. He has made a 
complete survey of the progress of the 
cooperative movement as it affects the 
feed business and will furnish for the 
first time the data he has accumulated. 

Three speakers are scheduled for the 
morning session, followed by an open 
discussion on the general trend of the 
feed business and plans that have been 
used to meet the situation successfully. 

A luncheon conference will be held at 
1 p. m., which the ladies will also at- 
tend. A talk on J. Fennimore Cooper 
and his “leatherstocking tales” will be 
given. Cooper’s stories of the “The 
Pioneers” and “Deerslayer” have their 
settings at Cooperstown and beautiful 
Otsego lake. 

In the afternoon a varied program of 
sports will be held. The golf fans will 
have a prize tournament while others 
will compete at quoits and other games. 
There will be some special events for 
the ladies. 

First Baseball Game 

Baseball was originated in Coopers- 
town and the first game in the United 
States was played in that village. The 
committee hopes to stage the exciting 
scenes of the first game, using equip- 
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ment and costumes of the period. As 
an introduction, one of the townsmen 
is to explain something of the origin of 
the game. This feature is sure to at- 
tract all the baseball fans in the trade. 

If there is time before the banquet, 
a motor tour will be made of all of the 
famous places near Cooperstown. “Lea- 
therstocking land”, as the section is 
called, is replete with places of histori- 
cal interest and scenic beauty. 

At 7 p. m. a banquet will be served 
at the Otesaga, followed by entertain- 
ment and dancing. 

The business sessions will be con- 
tinued at 9:30 a. m., on July 1. There 
will be some brief speeches on subjects 
of trade, interest and a discussion based 
on the responses to a questionnaire soon 
to be mailed to all members. The ques- 
tionnaire asks each member what par- 
ticular problems present to him the most 
serious interference with satisfactory 
business conditions and also requests 
from him information on how he has 
successfully met any trade troubles. 

Discussion of Trade Problems 

“We want to have an open discussion 
of our trade problems,” said President 
McIntyre. “It has been our experience 
in the past that dealers do not have 
enough time to discuss their personal 
problems from the floor. This we hope 
to accomplish this year by limiting the 
number of speakers and the time they 
shall speak.” 

Among the speakers already invited 
are Judge Roscoe C. Harper, who was 
one of the feature speakers at Bingham- 
ton last February, Congressman Ber- 
trand H. Snell and Congressman John 
D. Clarke. Congressmen Snell and 
Clarke are well acquainted with activi- 
ties of the federal farm board and the 
effect of its operations in the East. 

A luncheon conference will be held at 
1 p. m., during which an _ interesting 
program of music and brief speeches wil 
be given. At the conclusion of the 
luncheon, the delegates will make a 
cruise of Otsego lake. A guide will 
point out the haunts of Cooper and tell 
some tales of the old Indian wars. 

When the boat returns to the hotel 
dock the convention will officially close. 
In anticipation that many members and 
their families will remain over night, 
music will be provided for dancing in 
the evening. 

‘Entertainment for the Ladies 

While the feed men are debating the 
troublesome problems of the trade the 
entertainment committee will provide a 

(Continued on Page Twenty-nine) 
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Confidence— 
Today and Tomorrow 


“There, son, is the line of feeds I have always used”. 


—Clder than Junior’s memory is his Dad’s loyalty 
to Larro. 


Thousands of “Dads” share this same enduring con- 
fidence in Larro—confidence built by unvarying 
quality and profitable results. Thousands of 
“Juniors” will soon be Larro feeders too. 


Such is the foundation upon which Larro Dealers 
build volume. Like Phares B. Landis, of Hartman 
Station, Pa. He has had the Larro Franchise for 
twelve years. Steadily his volume has grown. In 
the last five years his Larro tonnage has increased 
360%. Phenomenal—yes, but typical of what 
hundreds of Larro Dealers are doing. 


If you want to increase your volume, write for all 
the facts about the profitable Larro Franchise. It 
covers the full family of good will builders—Larro 
Dairy, Hog and Poultry Feeds and Larro Family Flour. 


THE LARROWE MILLING COMPANY 
DETROIT, MICHIGAN 


Larro Family Flour 


FEEDS THAT DO NOT VARY 
FOR POULTRY—HOGS— DAIRY 
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KIEL COMMUNITY MERCAN- 
TILE CO., Kiel, Wis., has been incor- 
porated with a capital stock of $20,000 
to buy and sell flour, feed and grains. 
The incorporatcrs are H. Wessel, G. 
Mattes and L. Spindler. The firm has 
purchased the elevator property of the 
Kiel 
cently discontinued business. 


FARMERS ELEVATOR CO., Mor- 
rison, Ia., has completed the construc- 
tion of its new elevator to replace the 
one destroyed by fire in January and 
has opened it for business. 


EDWARD REED, Glencoe, Minn., 
has purchased his father’s flour and feed 
store. 


Mercantile association which re- - 


O'CLOCK... the window flies up! ‘‘Stay for 

dinner,” calls Mrs. Martin. From around the barn come the 
surprised Mr. Martin and Checkerboard Jones, who have com- 
pletely forgotten the time of day in their jobs about the feedlot. 


Checkerboard Jones is the Purina Chow man, the handy 


There is a feed dealer in Bash 
Who lives on dry biscuits and hash, 
But soon he shall dine 
On caviar and wine, 
For he’s changing from credit to cash. 

The federal farm board has at least 

a “Legge” to stand en. But it will need 


stilts, too, to keep its head above the 
new crop. 


man about the neighborhood. He can always tell you where you 
can get a dandy bull calf. He knows folks who have fine pullets 
to sell...he knows others who are looking for pullets. He 
knows just a lot about ways of getting rid of coccidiosis. And 
above all, he knows a thing or two about making milk, pork, 


beef and eggs for very little money. 


More than once he’s told the Martins about Purina Chows 
... about the huge Purina Experimental Farmin Missouri where 
each Purina Chow must prove by actual feeding that it can do 
the job best. The Martins can see it now in their own feedlots. 


They are feeding Purina Chows...and they see the story at 
the end of the year... more money that they can call their own! 

The Checkerboard Chow man in your neighborhood ... when 
he comes in, make use of him in ironing out those things that 
trouble you. Thousands of folks like you have made more money 
by using the Checkerboard Chow man that isin every neighbor- 
make him make money for you! 


hood. The next time he calls... 


=SOLD AT THE STORE WITH THE CHECKERBOARD SIGN 
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Telephones should be equipped with 
rubber mouthpieces so that a fellow 
could bite them when he becomes angry. 

* * * 
THEN GRANDPA BLUSHED 

Grandpa: “I never see a blush on a 
girl’s cheek now. It used to be different 
in my days.” 

Granddaughter: “Why, grandpa, what 
did you say to them?” 

Ok 
CORNHAY WEAKLY NEWS 

Constable Bunk’s dog got his tail 
caught in Mrs. Pippenheimer’s lawn 
mower last Wednesday. Judd Perkins, 
who happened to be going by, informed 
him of the sad tail. 

The engagement of Tillie Borcks has 
been announced since the lights sudden- 
ly went on-in the -middle of the picture 
at the Cornhay Gem Theater last Tues- 
day evening. 

Since Ira Hicks has let his wife drive 
the car he is using it to park in the 
cornfield to scare the crows away. 

* * 
BASHFUL COW 

Farmer: “Will you please drive down 
the road until I’ve finished milking this 
cow?” 

Tourist: “Why can’t I watch you?” 

Farmer: “Well, you see, she’s just 
plumb full of modesty and doesn’t like 
to be watched by strangers while she’s 
bein’ milked.” 

There was once a time when neigh- 
bors dropped in for a call instead of 
calling in for a drop. 

GLUTTON FOR PUNISHMENT 

Wife: “How fortunate I am in pos- 
sessing a husband who always stays at 
home evenings.” 

Wise Friend: “Yes, your husband 
never did care much about pleasure.” 

* * * 


Many a man has learned to his sor- 
row that Wall and Easy streets do not 
cross. 

INTRODUCING THEMSELVES 
First Lawyer: “You're a cheat.” 
Second Lawyer: “You're a liar.” 
Judge: “Now that these parties have 

identified each other we will proceed 
with the case.”—Penford News. 
* 
NOT FOR WORKERS 

It was a dull day. Not a customer 
was in sight. The office boy had 
dropped some prehistoric eggs in the 
warehouse and the stench drifted into 
the office. A feed salesman entered 
and, after taking a few nauseating 
whiffs, inquired of the dealer: 

“What's that terrible odor?” 

“Business,” replied the dealer in dis- 
gust. 
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Kroemer Sells Half Million Dollars 
Worth of Seeds Per Year 


NE of the most successful seed 
dealers in New York state is 
William Kroemer who maintains 


a large plant and testing grounds at 
Hicksville, Long Island, and does a busi- 


ness in excess of $500,000 a year. Mr. 
Kroemer specializes in potato seed and 
sells every kind of vegetable seed which 
is used in his section of the country. 

This year Mr. Kroemer sold about 
200 carloads of potatoes which are 
grown for him mdinly in Prince. Ed- 
ward Island and in Penobscot and Aris- 
took counties, Maine. He maintains a 
potato storage warehouse at La Grange, 
Maine which holds 40,000 barrels. Each 
year he tests potato seed from all parts 
of the country and thus is able to select 
from the pick of the crop. 

Trains His Sales Force 

Much of Kroemer’s success is due to 
his method of selling and of training 
his salesmen. He employs six salesmen 
with automobiles who keep circulating 
among the firm’s 1,500 customers. One 
man has headquarters at Greenport, an- 
other in South New Jersey, a third in 
Calverton, Long Island. These men 
work on salary while three others cover 
Massachusetts and upper New York 
state on a commission basis. 

Mr. Kroemer believes the selling of 
seeds is a matter of personal respon- 
sibility for the success of the farmer 
who buys and gives, as far as possible, 
a professional sales service. He takes 
his men into the trial grounds for sev- 
eral weeks each spring and carefully in- 
structs them in the sales significance of 
the test results. 

“Good seeds,” he said, “represent the 
difference between poverty and prosper- 
ity for the farmer, and the integrity and 
reliability of the seed salesman is as 
important as it is in the case of the 
banker. Once a dealer builds a repu- 
tation for selling high quality and high 
germination seed the farmer will stick 
to him year after year. This is why we 
are so careful in our tests and why we 
refuse to sell untested seed, no matter 


how well we know the grower. Our 
salesmen are trained to sell reliability 
and confidence. One of my men has 
been with me 16 years and another 15 
years, a third six years and a fourth 
three years. 

Service Beats Competition 

They obtain new customers constant- 
ly through the recommendation of our 
present buyers, who tell their friends 
and: neighbors about the success of their 
crops. We have a good deal of com- 
petition on Long Island but although 
our prices are higher than some of them, 
we have no trouble in keeping our share 
of the business, because of the results 
obtained with our seeds.” 

Kroemer’s salesmen act as information 
bureaus for their customers and help 
them in determining what they will 
plant and how much ground shall be 
sown in the various kinds of garden 
truck. 

“Very often,” he said, “we find that 
with our seeds a farmer will have suc- 
cess with a vegetable which he believes 
would not pay him to handle. Market 
demands change, of course, from year 
to year. One season one vegetable will 
be in demand in the New York area 
and another in the next. It is, of 
course, a great service to put a farmer 
into a vegetable which he can handle 
successfully, and which will bring a 
good price in the current market. The 
success of truck farming depends large- 
ly on the selection of the type of vege- 
table to be grown in relation to the 
local market. We watch vegetable sales 
very carefully and try to guide our cus- 
tomers into the most profitable lines. 
We also help our buyers in the selection 
of farm machinery and equipment, which 
often involves, through labor saving, the 
difference between profit and loss at the 
end of the season.” 

Give Helpful Advice 

The Kroemer salesmen also give in- 
formation about the results obtained 
with various kinds of fertilizer in the 
different truck crops. Frequently soil 
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which has proved unsuitable for certain 
vegetables is made available for those 
crops by proper treatment. Every prob- 
lem of the planter is studied by the 
salesmen, including time of planting, 
methods of protection from disease and 
pests, treatment of seedlings, methods 
of marketing the crop and local market 
conditions and prices. In this way Kroe- 
mer representatives make themselves 
valuable aides in helping their buyers 
to obtain the best results from their 
land. 

A useful and well arranged germina- 
tion and stock record book is kept, with 
the following column _headings—grower, 
date received, contracted for, received 
on contract, cost, laid down cost, date 
tested, germination, in stock, number of 
bags.. In this way he has a perpetual 
stock record and inventory and keeps 
track of incoming stock dates for future 
sales. 

In Business 30 Years 

Mr. Kroemer started in the seed busi- 
ness as a young man 30 years ago. His 
father, a gardner of Brooklyn, bought 
out the grocery business of a friend 
who failed, and for a year and a half 
William ran the store. Later his father 
built a seed store for Michael Kepler 
who failed after a year. William was 
then called to take over that store and 
started in the seed business without a 
single customer. The first year sales 
were only $1,500. William decided to 
go on the road and sell while his father 
handled the store. From then on the 
business began to grow and has been 
expanding steadily ever since. In 1927 
Kroemer moved out to Hicksville where 
land was less expensive and he could 
have enough room for greenhouses and 
testing grounds. 

Mr. Kroemer’s success with potato 
seed, his largest single item in sales vol- 
ume, has been due mainly to careful 
testing. Test samples are taken from 
every car load and any complaints about 
germination. are carefully followed so 
that the grower can be notified. 
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Van Roy Miller 


Mr. Miller, president of the Nutrena Feed 
Mills, Inc., Kansas City, Kans., was elected 
second vice president of the American Feed 
Manufacturers association. 


XCELLENT as scheduled 

program was, an undercurrent of 

activity expected to result in the 
adoption of better trade practices by 
many in the feed industry stands out 
as the most important news of the an- 
nual convention of the American Feed 
Manufacturers association held at 
French Lick Springs Hotel, French 
Lick, Ind., May 22, 23 and 24. 

The activity referred to was brought 
to the convention by groups of feed 
manufacturers from the northwest, 
northeast and central states and follows 
the work of the Southern Mixed Feed 
Manufacturers association which spon- 
sored a trade practice conference, under 
the auspices of the federal trade com- 
mission, at Louisville, Ky., May 19. 

Trade Practices Attacked . 

The principal trade practices which 
the activity hopes to check are (1) guar- 
antee against price decline, (2} sale of 
commercial mixed feeds for shipment 
beyond a period of from 60 to possibly 
120 days, (3) repricing of contracts and 
(4) cancellation of contracts without 
charge for market losses or penalty. 

Commercial mixed feed manufacturers 
present at the French Lick  con- 
vention held two special dinner meetings 
to discuss the trade practices listed 
above. The result of these meetings 
was the presentation of a resolution on 
the subject to the American Feed 
Manufacturers association which was 
adopted in regular session, May 24, and 
reads as follows: 

Text of Resolution 

Whereas, the American Feed Manu- 
facturers association was brought into 
being, has always labored and continues 
to work for those things that will ad- 
vance the interests of the feed industry 
of the nation; and, firmly believing that 
what is best for the industry as a whole 
is best for the feed manufacturer, the 
feed distributor and the feed consumer, 
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Feed Manufacturers 
Show Interest 

In Adopting Better 
Trade Practices 


and believing that the practices of mak- 
ing long term contracts and of guaran- 
teeing’ prices against market decline on 
commercial mixed feeds are not condu- 
cive to the best interests of the indus- 
try. 

Now, therefore, we, the American 
Feed Manufacturers association, recom- 
mend that our members avoid such prac- 
tices and use their best endeavor to 
the end that non-member feed manufac- 
turers do likewise. 

Actual work towards getting the indi- 
vidual commercial mixed feed manufac- 
turers to adopt better trade practices is 
expected to be carried on within the 
next 30 days by a committee which in- 
cludes the following members: C. P. 
Clark, Quaker Oats Co., Chicago, 
chairman; A. F. Hopkins, Charles M. 
Cox Co., Boston; C. N. Barrett, North- 
rup, King & Co., Minneapolis; M. O. 
Wilson, Tioga-Empire Feed Mills, Inc., 
Waverly, N. Y.; M. M. Nowak, Nowak 
Milling Co., Hammond, Ind.; J. H. Bad- 
enoch, J. J. Badenoch Co., Chicago; A. 
E. Lippelman, Ubiko Milling Co., Cin- 
cinnati; Van Roy Miller, Nutrena Feed 
Mills, Inc., Kansas City, Kans., and C. 
B. Fretwell, Spartan Grain & Mill Co., 
Spartanburg, S. C. 

The 22nd annual convention of the 
American Feed Manufacturers associa- 
tion officially opened Thursday morning, 
May 22, with the address of President 
D. W. McMillen, Allied Mills, Inc., 
Chicago. President McMillen included 
many facts of interest to all the feed 
industry in his address and it is pub- 
lished elsewhere in this issue of The 
Feed Bag. 

L. F. Brown Reports Progress 

A year of quiet progress was reported 
by Secretary L. F. Brown, 53 West 
Jackson boulevard, Chicago. Mr. Brown 
pointed out that only seven states will 
hold regular legislative sessions during 
1930 and that no detrimental legislation 
is in prospect. The pending tariff bill 
in congress, he said, does not appear to 
contain any provisions seriously inimical 
to the feed manufacturing industry. With 
respect to the agricultural marketing act 
and the federal farm board: 

“The attitude of this association thus 
far has been of an alert and watchful 
nature in the hope that the feed manu- 
facturing industry and the high ideals 
upon which our nation’s trade and com- 
merce is based, viz: individual thought 
and effort, will not be seriously dis- 
turbed.” 

Mr. Brown called attention to the cor- 
dial relationship which exists between 
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feed control officials of the various 
states, the federal government and the 
American Feed Manufacturers associa- 
tion. “The situation,” he continued, “is 
indicative of the confidence reposed by 
feed control officials in the integrity of 
this association.” 
The Feed Bag Mentioned 

The Feed Bag was mentioned in Mr. 
Brown’s report in connection with the 
price fluctuation charts which are pub- 
lished annually as a special feature of 
the March issue. “Through the cour- 
tesy of The Feed Bag, published at 
Milwaukee, Wis.,”’ Mr. Brown said, “we 
were able to furnish our members with 
a valuable chart showing the compara- 
tive range in prices of wheat bran, stan- 
dard wheat middlings, linseed meal, corn, 
oats, corn gluten feed and cottonseed 
meal for the years 1925 to 1929 both in- 
clusive, and the five-year average.” 

R. M. Field, Chicago, made his report 
as traffic manager and the treasurer’s re- 
port was read by Secretary Brown in 
the absence of Treasurer W. A. Ander-- 
son, Milwaukee. Mr. Anderson was con- 
fined to his home by illness and could 
not make the trip to French Lick. The 
convention was the first he had missed 
since the American Feed Manufacturers 
association was organized and a resolu- 
tion noting his absence and expressing 
the hope for his speedy and complete 
restoration to health was passed by the 
association. 

Two further addresses, one by Arthur 
W. Clark, Geneva, N. Y., president of 
the Association of American Feed Con- 
trol Officials, and the other by E. P. 
MacNicol, Memphis, secretary of the 
Southern Mixed Feed Manufacturers 
association, completed the morning pro- 
gram. Mr. Clark’s address will be pub- 
lished in the next issue of The Feed 
Bag and the facts presented in Mr. Mac- 
Nicol’s address have been included in 
The Feed Bag report of the trade prac- 
tice conference which was held at Louis- 
ville. 

Rolland M. Bethke, in charge of nu- 
trition investigations at the agricultural 
experiment station, Wooster, Ohio, was 
the first speaker at the second session 
of the convention, Friday morning, May 
23. Dr. Bethke’s address reveals many 
new facts with respect to the importance 
of minerals in animal feeding and is. 
published on another page in this is- 
sue of The Feed Bag. 

Henry A. Wallace Talks 

Following Dr. Bethke’s address, Pres- 
ident McMillen introduced Henry A.. 
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Vitamized with Sunshine 


@Use DENVER ALFALFA MEAL in 
your cow, hog, horse, poultry feeds. 
It will improve the quality—make a 
keener, richer, more nutritious and 
more digestible mixture—will give it 
balance. 


@DENVER ALFALFA MEAL is rich 
in calcium and the vitamins necessary 
for its assimilation. Makes strong 
bones—more milk—egg shell—healthy 
young—makes animals and fowls more 
vigorous and thrifty. 


Feed mixtures in which plenty of Denver Alfalfa 
Meal is used will be fed 
more profitably 


THE DENVER ALFALFA MILLING & PRODUCTS COMPANY 


Lamar, Colorado Pierce Building, St. Louis, Missouri 
Use more of it—it’s healthful 
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F Rip Van Winkle had taken his nap in the twentieth 
century, he would have awakened to even greater be- 
wilderment than he did a century ago. A few years in this 
fast moving age work surprising changes. 


Profits in modern business depend on keeping pace with 
new developments. Yet, some merchants are complaining 
of poor business simply because they are thinking in terms 
of yesterday—failing toadapttheir wares and their methods 
to present day standards. 


The feed business presents a different aspect than a few 
years ago. Feeders become more profit-minded every year. 
Rations are fed by weight, costs are kept, and feed cost 
balanced against rrofits. In that very fact lies the secret 
of the increasing sales enjoyed by Gold Medal. 


For Gold Medal Feeds not only keep pace—they set the 
pace in making profits over feed cost for feeders. Abreast 
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of every new scientific development— a 
Gold Medal Feeds meet every require- 
ment of the modern feed merchant. 


Always ahead in profits made over feed 
cost—unequalled in uniform quality— 
backed by persistent advertising and 
active selling help, Gold Medal Feeds 
build profits forfeedersanddealersalike. 


WASHBURN CROSBY COMPANY 
Minneapolis Kansas City Buffalo 


GOLD MEDAL FEEDS 
“FARM TESTED” 


© C. M, tne, why not now? 
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Explains Functions 
Of Minerals 

In Poultry Feeding 
At Conclave 


HE modern trend of poultry hus- 
bandry is in the direction of in- 
tensive management and -produc- 

tion. The poultryman of today desires 
birds capable of rapid growth or early 
maturity and expects them to lay 200 
eggs or better in a year. As a result 
there is a risk that some of the old pro- 
cedures governing the feeding of chick- 
ens, while adequate for past require- 
ments, may fail to meet the present 
demands. 

The importance of protein and the 
energy yielding or starch value of feed 
stuffs as well as the necessity of certain 
vitamins is fairly well understood. But 
the substances classed as inorganic con- 
stituents, ash or mineral, regarded too 
often as merely dead material necessary 
for giving rigidity to the bony frame- 
work, have not received the proper at- 
tention that their importance warrants. 

It is a mistaken idea that minerals 
are required only for bone formation. 
Their more important functions are per- 
formed in the soft tissues where they 
are essential constituents of the living 
matter. A chicken will live as long in 
complete starvation as on a ration whol- 
ly deprived of its minerals, which is no 
cause for wonder when the functions 
they perform in the body are realized. 

12 Important Minerals 

There are ten or twelve minerals that 
must be supplied in the poultry ration 
if it is to fully serve the bird’s require- 
ments. These mineral elements not 
only form the bony skeleton but are 
present as essential constituents in the 
blood and soft tissues. Calcium, mag- 
nesium and phosphorus are needed for 
bone formation. Calcium is also needed 
for egg shell formation. In addition, 
these three elements are important con- 
stituents of the blood. ‘Calcium and 
phosphorus are also found in the white 
and yolk of eggs. Sodium and potas- 
sium are needed as constituents of the 
body fluids and tissues. Chlorine is es- 
sential for the proper functioning of the 
digestive processes. Jodine is required 
in small quantities and is found in the 
thyroid glands. Sulphur and silicon are 
constituents of the feathers. Iron ap- 
pears in the yolks of eggs and also en- 
ters into the make-up of haemoglobin 
which gives to the blood its power to 
carry oxygen. Copper, zinc, manga- 
nese, arsenic and probably fluorine are 
found in small quantities. Besides act- 
ing on building material for the body 
the minerals aid in the digestion, ab- 
sorption, distribution and excretion pro- 
cesses. As each particular mineral has 


one cr more specific functions in the 
crganism a deficiency of any one may 
finally produce a diseased condition. 

Although the organic nutrients when 
fed in excess are stored, such is not 
the case with minerals. Whatever is 
not needed by the body is immediately 
excreted. It is evident, therefore, that 
their supply in the food must be con- 
tinuous. 

Minerals Are Not Stored 

It can be shown by a comparison of 
the growth rate of mammals and the 
composition of the milk of the species 
that the faster the rate of growth the 
greater the absolute amount of mineral 
matter required in a given time and the 
higher the proportion’ of mineral matter 
needed per unit of food. 


Species | Joubleinitiall | of | oof of 
Protein} Ash CaO IP, O, 
Man 180 1.6 .25 | .049 | .056 
Cow 47 3:5 .72 | .161 | .189 
Pig 14 6.7 | 1.03 | .395 | .357 
Rabbit 6 15.5 | 2.50 


Hence, in modern types of animals 
the mineral requirements have increased 
in direct proportion with increased ca- 
pacity for growth and the danger of 
malnutrition through an absolute defi- 
ciency of any of the mineral elements or 
a lack of balance of these constituents 
in the food is correspondingly increased. 
It is found that malnutrition due to dis- 
ordered mineral metabolism occurs most 
readily in those animals or birds that 
grow most rapidly. 

When one considers that the chick 
represents one of the most rapidly grow- 
ing species found on our farms, it is 
evident by analogy that it has a high 
mineral requirement. Since mother na- 
ture has not endowed the newly hatched 
chick with a ready food supply as the 
cow or pig, it behooves the caretaker 
to provide the needs of this new-born, 
in order that it may grow and develop 
a strong body which will stand the test 
of production. 

Calcium and Phosphorus 

It should be possible to gain some 
conception of the absolute mineral re- 
quirement of the chicken to build a 
good body, by inquiring into the amount 
found in a hen’s make-up. If we were 
to take any number of normal, well 
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R. M. Bethke 


Dr. Bethke, Ohio Agricultural Experi- 
ment Station, delivered the address pub- 
lished herewith at the American Feed Manu- 
facturers association annual convention. 


grown pullets and burn or ash them we 
would find that the resulting ash would 
represent from 3.5 to 4 per cent of the 
live weight of the bird. Accordingly, a 
bird weighing 3.5 lbs. would contain 
approximately 2 ozs. of ash or mineral 
matter. This amount appears rather 
smail. However, the growing chick, 
like ourselves, is not 100 per cent effi- 
cient. Experimental work shows that 
under ordinary conditions this species 
only retains about one-quarter to one- 
third of the ash or mineral constituents 
it takes into its digestive system. Thus, 
a 3.5 lb. bird would require approximate- 
ly 8 ozs., or % Ib. of mineral matter. 
If it takes 15 to 20 lbs. of feed to grow 
a 3.5 lb. bird it would mean that this 
amount of feed would have to contain 
at least % Ib. of mineral matter. 
or approximately 3.5 per cent of the 
feed mixture would have to be ash. 

A further inquiry into the quality of 
the ash from a chicken reveals that at 
least three-quarters of it is calcium 
(lime) and phosphorus. Accordingly, 6 
of the 8 ozs. of minerals required would 
have to be calcium and phosphorus. It 
at once becomes apparent why we must 
pay particular attention to these two in- 
organic elements. 

An examination of our common poul- 
try rations shows that approximately 75 
to 85 per cent of the total ingredients 
are grain and grain by-products. Chem- 
ists inform us that these grain and grain 
by-products contain only a small amount 
of ash or mineral elements. Thus, it is 
self evident that these feed stuffs must 
be fortified with additional minerals if 
we expect to rear normal birds. For- 
tunately, we have available certain ani- 
mal and fish by-products which not only 
supply good proteins but also mineral 
elements. By using fairly liberal quan- 
tities of these products in our rations, 
we can increase its ash content and 

(Continued on Page Forty-three) 
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Federal Farm Board Plans Addition 


Of Five Grain Terminals 


Purchases Hall-Baker Grain Co., Kansas City, for $3,000,000 
Program Viewed by Critics as Futile Waste 


ESPITE its unsuccessful 

tempts to stabilize the wheat 

market and to bring any measure 
of farm relief by its past activities and 
the general loss of confidence expressed 
by many farmers and business leaders in 
its program, the federal farm board is 
expanding its operations and sticking 
stubbornly to its post. 

The Farmers National Grain Corp. re- 
cently announced the establishing of five 
new branch offices and the acquiring of 
additional elevator properties to meet 
the requirements of the new crop year. 
The Hall-Baker Grain Co., Kansas City, 
Mo., was recently purchased by the cor- 
poration for $3,000,000. The acquisition 
was made chiefly for storage facilities, 
according to a statement from Alexan- 
der Legge, chairman of the federal farm 
board. Purchases of other properties 
in various sections of the country are 
expected to follow. 

Plan Five New Offices 

C. E. Huff, president of the Farmers 
National Grain Corp., recently an- 
nounced that at least five new branch 
offices would be established in time to 
function for the 1930 crops. He reported 
that a district manager would be in 
charge of each office, with jurisdiction 
over terminals and sub-terminals, and 
would be directly responsible to main 
headquarters at Chicago. Sections which 
will be under the direction of the 
branch offices include the northern, 
southwest, northwest, northeast and cen- 
tral territories. 

The northern territory or spring 
wheat area, according to Mr. Huff, will 
extend from Duluth and Superior west- 
ward to western Montana. The south- 
west division will include a!l of the hard 
wheat areas <nd will be supervised 
through tiie Kanszs City branch office. 
Spokane and Portland are under con- 
sideration for central points to handle 
the business of the northwest territory 
and Buffalo, N. Y., is to be considered 
for the branch office of the northeast 
division. The central territory will ex- 
tend from Missouri eastward to the At- 
lantic, and St. Louis and Indianapolis 
are under consideration for the office. 

Farmer Must Help Self 

While the federal farm board is mak- 
ing determined efforts to cope with the 
situation, industrial and agricultural lead- 
ers decry the waste of public funds 
which are being spent for expansion and 
continue to predict that the farm relief 
program on its present basis is unsound 
and futile. 

The Milwaukee (Wis.) Sentinel, in a 
recent editorial, pointed out that “there 
is no magic formula which will enable 
an inefficient farmer, proceeding on his 
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individual plan and refusing to work 
with other farmers, to get rich quickly 
or slowly. 

“The same business sense,” further 
reads the editorial, “which built up man- 
ufacturing industries, must be used to 
build up prosperous farms. The 
basic hope for farm relief is in the farm- 
ers themselves.” 

Theodore Christianson, governor of 
Minnesota, in a recent public statement, 
declared that the ills of agriculture could 
not be cured by confining activities to 
making loans to cooperatives. 

“We shall not receive an adequate 
price for farm products if we wait for 
an advance in the world market,” he 
pointed out, “and we shall not effect an 
advance in the world wheat market by 
buying a few million bushels of wheat. 

“However desirable it may be to re- 
duce the wheat acreage, in view of the 
present state of world production, the 
solution of the farm problem as a whole 
does not lie in stopping the raising of 
the surpluses but in segregating sur- 
pluses and providing means for their 
orderly sale abroad.” 

Resolution Stirs Legge 

The United States Chamber of Com- 
merce stirred Chairman Legge consider- 
ably with the introduction of its resolu- 
tion in which it went on record as op- 
posed to the agricultural marketing act 
which authorizes the functions of the 
farm board. The resolution was offi- 
cially announced at the chamber’s an- 
nuzl convention held Apri! 29.  Chair- 
mon Legge in his address at the con- 
clave, said in part: 

“T do not recall in years goné by of 
hearing you business men making any 
complaint against government aid that 
was extended to the manufacturing in- 
dustry, to transporation and to finance. 
And these all played their part in ad- 
ding to the disadvantages of the farmer 
as did also the preferential treatment 
to labor through immigration restriction 
and other measures. We are not com- 
plaining about what the government has 
done for others, but it does seem to us 
that these beneficiaries ought to be will- 
ing that the farmer also be given a will- 
ing hand from the source so that he, 
too, will be in a position to take care 
of himself in the economic system that 
has been built up in this country so 
largely by special favors.” 

The Chicago Journal 
treats Chairman 
thus: 

“Mr. Legge had no logic on his side. 
But that is miles away from the point. 
The point is that Mr. Legge made the 
utmost use of what weapons he had. He 
took the offensive. The Chamber of 


of Commerce 
Legge’s arguments 
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of Public Money 


Commerce was going to resolve against 
the Hoover farm law; and to convince 
the country of its moderation, it gave 
Mr. Legge a chance to be heard before 
it condemned the task he was trying to 
perform. He appeared on Wednesday 
and delivered his speech. Since the 
chamber was going to resolve against 
the farm law, he perceived no use in 
expending diplomacy on the chamber. 
He therefore charged with all arms. He 
rated the chamber for selfishness and 
shortsightedness. He employed what- 
ever arguments might win him the sup- 
port of the farmers and the non-busi- 
ness public. The next day the chamber 
duly resolved against the farm law. And 
the day after that Mr. Legge pointed 
to this fact as proof that this indictment 
cf selfishness on Wednesday had been 
valid. He proved himself an admirable 
strategist. ... 

“Private business does not want to be 
exterminated by the government. Nor 
would Mr. Legge in his iong career as 
a business man have refrained from the 
same variety of selfishness if the govern- 
ment had made Mr. Butterworth (presi- 
dent of the Chamber of Commerce) the 
chairman of a board to exterminate Mr. 
Legge’s company.” 

Chamber Clarifies Stand 

That Mr. Legge misinterpreted the at- 
titude of the United States Chamber of 
Commerce as contained in its resolution, 
is expressed by Mr. Butterworth. 

“The chamber,” he stated, “does not 
want to be understood as being opposed 
to the interests and purposes of improv- 
ing the agricultural marketing system. 
The discussion leading up to the resolu- 
tion and its intent were directed largely 
against one or two sections of the act. 
It was recognized that the balance of 
the act contains many constructive fea- 
tures of assistance to agriculture. More- 
over, it is expressly stated in the reso- 
lution that the actions of the farm board 
are considered the outgrowth of the na- 
tional business situation and the protest 
of the chamber was directed against any 
permanent policy of the government in 
the employment of public funds for the 
purpose of participating in business in 
competition with established agencies. 
The resolution was directed to the de- 
velopment of conferences with a view to 
the consideration of and inquiry into 
constructive alternatives that might be 
developed with the aid of agriculture.” 

The farm board’s expansion program 
is considered by many business men as 
a challenge to the Chamber of Com- 
merce resolution, and an expression on 
the part of Chairman Legge, that he 
proposes to fight it out along his line if 
it takes a lifetime. 


SIMPLE 
COMPACT 
UNIT... 


THAT PROVIDES FULL 
AND POSITIVE 
PROTECTION AGAINST 
THE DANGERS OF 
TRAMP IRON 


Damaged grinding machinery, dangerous impurities in finished 
product, dust explosions—these are the possible results of 
tramp iron. Nails, bolts, nuts, razor blades, spikes and even 
large tools stray into raw material and are a constant source of 
danger. A tiny tack is often the cause of dust explosion while 
a boit ray work serious havoc with costly grinding machinery. 
Large mills protect themselves with adequate magnetic sep- 
aration equipment, but small feed mills find such equipment 
prohibitive in cost and sometimes difficult to install. 


The Stearns High Duty Type GS Spout Separator illustrated 
above provides full and positive magnetic protection at low 
cost. The complete device is attached directly in the spout and 
when tramp iron has collected in sufficient quantity, it is re- 
leased by cutting off the current, which automatically opens a 
trap door in the separator and discharges the collected tramp 


iron. This is a practical safety feature, as failure of the elec- Open view of Type GS Stearns = 
tric current automatically springs the trap, dropping tramp iron 
and preventing its dispersal into the grain. (A), magnet construction and auto- 
The Type GS Separator is a complete self contained unit, all matically operating tramp iron trap 
metal construction and fully enclosed. Its cost puts it well (B), ag for sven ee 
within reach of every mill. Get the complete facts; return es a ee y 


magnetic attraction and serves to 
spread grain evenly over magnetized 
surface of tramp iron trap gate. 


the coupon below. 


MAGNETIC MFG. COMPANY 


277 23rd Avenue Milwaukee, Wisc. 
| Please send me, without obligation, Bulletin No. 90 and complete facts on Type GS | 
Magnetic Separator. 
agnetic equipmen 
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GREAT deal of Quaker Oats Com- 

pany’s stock and poultry feed 

advertising closes with the plain phrase, 
“See your Quaker Dealer.” 


This company has confidence in its 
dealers. They are carefully chosen. 
They know their feeds, and are able to 
advise farmers, stockmen and poultry 
raisers on their feeding problems. 
Besides, the company wants the 
dealers to benefit directly from its 
advertising. 


Then consider the high quality of the 
Quaker Line sold by Quaker Dealers— 


Why We Say— 
“See Your 
Quaker Dealer” 


CHICAGO U 


the finest materials, the most modern 
mills, the famous, carefully guarded 
formulas, the staff of experts, the great 
experimental farms. Quaker Dealers 
have a lot to offer. 


Let us tell you about the reasons 
Quaker Dealers’ inventories are low, 
their turnovers quick, and their profits 
sure. Let us give you a better idea of 
Quaker’s continuous dealer support— 
its prompt shipments (flour and feed 
in the same car), its business-bringing 
advertising. Write today for this infor- 
mation. A card will do. 


THE QUAKER OATS COMPANY, Chicago, U.S.A. 


QUAKER F 


EE DS 


IN STRIPED SACKS 
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PARTNERS NOT President D. W. McMillen’s annual 
COMPETITORS _ address delivered at the recent Amer- 

ican Feed Manufacturers association 
convention and published on page 25 of The Feed Bag is 
worthy of careful reading and serious afterthought. 

Mr. McMillen, truthfully pointed out that the methods of 
yesteryear are no longer effective in our present economic 
set-up and that members of the feed trade should not fight 
bitterly for existing business but should cooperate in de- 
veloping greater consumer demand. He proposes to expand 
the market by an educational campaign, conducted coopera- 
tively by the manufacturers and dealers, which will bring 
the message of the advantages of proper feeding before the 
farmers and will show them the way to bigger profits. He 
further advises going the second mile and educating the 
general public to consume more farm products so that the 
increased production will be absorbed. 

Mr. McMillen cited the conditions in the poultry indus- 
try to prove that a real need existed for an educational cam- 
paign among farmers. He pointed out that only about 25 
to 35 per cent of the possible market was now using com- 
mercial feeds and that 5,000,000 more tons of mash could be 
sold annually if poultrymen were educated to use it. 

What does this mean? It is a challenge for less com- 
petition and more cooperation. It is ridiculous to scramble 
ever one apple when there are thousands more in the or- 
chard beyond the fence. Five million tons ot mash is no 
drop in the bucket. Each member of the feed trade can get 
a large slice of it if he will cooperate with his fellow trades- 
men and follow the plan suggested by Mr. McMillen. 

The Feed Bag in an editorial in the May issue suggested 
a campaign which is in accordance with Mr. McMillen’s 
views. Attention was called to the results obtained by other 
industries which followed a similar plan of educating the 
consumer to use the product. ‘The feed industry is in a posi- 
tion as favorable as any other trade to launch a cooperative 
movement. 

The need of a campaign is apparent. The poultry mar- 
ket is only one of the many possibilities for increased busi- 
ness which’ is still undeveloped. More dairy, hog and other 
farm feeds should be used. The farmer must be educated 
to use them. 


SUPPORT YOUR When an industry sincerely endeav- 
CODE OF ETHICS ors to improve itself from within, it 

manifests a wholesome spirit and a 
healthy condition which bids for continued progress and 
prosperity. 

The Southern Mixed Feed Manufacturers association 
has adopted a code of trade practices. Members of the Amer- 
ican Feed Manufacturers association express their willing- 
ness to cooperate in a similar movement and other organi- 
zations are considering a code. 

Many benefits are provided by the adopting of uniform 
trade practices. They are standards which guide the indus- 
try in its dealings and make it possible for those who use 
unfair tactics to be brought to account. They prevent waste 
cf time and money in business transactions and enable the 
members of the industry to give better service to their trade. 

A code of ethics, as many have advised, should not end 
its significance after it is adopted. Uniform trade rules on 
paper are just that much ink. To be effective, they must 
be faithfully ovserved in the daily dealings of the industry. 
The present spirit manifested by feed men is assurance that 
any code of trade practices which is adopted will be car- 
ried out to the letter. 

The Southern Mixed Feed Manufacturers association de- 
serves unreserved credit for starting the movement for better 
trade practices. The American Feed Manufacturers 
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association, the Central Retail Feed association, Eastern Fed- 
eration of Feed Merchants and other organizations who are 
considering a code should receive therefrom encouragement 
to put the plan into effect. 

Bettering of trade conditions within the feed trade will 
not only bring many benefits to the members themselves. 
It will also command greater public confidence in the in- 
dustry and will be a helpful factor in obtaining additional 
business. 


ARE YOU AN What are the attributes of an ideal 
IDEAL DEALER? feed dealer? 

He is, first of all, a man of vision 
who not only cares about the present but builds his busi- 
ness for the future. He is wideawake and alert to new de- 
velopments in the industry and in the fields followed by the 
customers which he serves. 

He belongs to his trade association, pays his dues reg- 
ularly, attends all of the meetings and takes a part in all 
of the activities of the organization. He is a true friend 
as well as a fellow member. 

His business methods are sound. He obtains sales by 
fair dealing, respecting his good name and the general wel- 
fare of the entire industry. He observes what others are 
doing, reads his trade magazine for ideas and information 
which he can apply to his business. He does not cut 
prices, and he keeps an accurate accounting system. He 
sells for cash. 

The ideal feed dealer is a factor in his community. He 
gives his entire support in making his town the biggest 
and best on the map and he makes everybody feel that 
his establishment is a vital part of the community. The 
chain store can never undermine his business. 

At the end of each year he can look back and observe 
that he has made progress, added a little more to his estab- 
lishment in the way of improvement and increased his sales 
above the previous year. He never stagnates; his motto 
is “forward”. 

Years hence, if he is still living, he will be in the feed 
business. He will have attained a competence and will have 
provided well for his family and gained for himself a repu- 
tation for honesty, fair dealing, and community spirit. And 
when the hand of death removes him, his deeds will be long 
remembered and will prove an inspiration and an _ influ- 
ence to his successors. 


SUMMER FEEDING? Cows are on pasture. Many 
IT DEPENDS ON YOU farmers unwisely welcome this 

season because they feel that at 
this time they can eliminate the cost of buying feed. Deal- 
ers experience a slump in their business as a result of this 
mistaken ‘notion of economy. 

Feeding cows while they are on pasture is a profitable 
practice for the farmer and there is no reason why he 
should not follow it. The person who should prove to him 
that summer feeding pays is the feed dealers, first, because 
he wants his customers to make more money and second, 
because it is the remedy for the summer slump in sales. 

Many facts are available which will prove the value of 
feeding cows on pasture. The Feed Bag published several 
comprehensive articles in the May issue which can be pro- 
fitably used by dealers in convincing customers. An effec- 
tive method of encouraging summer feeding is to start at 
least one herd in the community on the plan and then to 
use the results for gaining new followers. If you haven’t 
a summer feeder in your territory get at least one started 
this season. Others will follow, and your worries about 
the annual slump in the feed business will be ended. 
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CASH PAY for the 
Miracle 


Pay for this wonderful cold molasses process en- 
tirely out of your profits. We have found that 
the credits we have extended in the sale of the 
MIRACLE MOLASSES PROCESS are 100% 
good—everybody makes money and is enabled to 
pay for the process out of their profits. 


So if you have the grinding equipment— it does 
not matter what kind of grinding machines you 
may have—we will sell you the size MIRACLE 
MOLASSES PROCESS you may need without 
any cash payment and give you two years in which 
to pay for it. 


If you have no grinding equipment we will sell you the most efficient, largest producing and 
best built hammer mill, THE MIRACLE ACE HAMMER MILL, on terms that will enable 
you to soon pay out on it. 


Remember our Service Department will tell you 
all you have to know about making sweet feeds, 
all about how to do, for the first time, custom 
sweet feed milling. There are no secrets about this 
business. We will show you how you can make 
better and cheaper sweet feeds than are or can be 
shipped into your community—no competition to 
fear. 


Here is your opportunity to get into the most 
profitable part of modern day milling—more 
millions have been made out of manufacturing 
the balanced sweet feed ration than ever were 
made out of flour milling. 


Write us at once, today, about your situation and requirements, let us send 
our booklet, the ‘‘Miracle Sweet Feed System,”’ and follow it with one cf 
our engineers to figure on your installation. 


THE ANGLO AMERICAN MILL COMPANY 


THE WORLD’S LARGEST BUILDERS OF GRAIN GRINDING MACHINERY 
270-300 KENNADAY AVE. OWENSBORO, KY. 
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Formal Protest Against G.L.F. Loan 
Is Made by Federation 


President McIntyre Presents 6 Objections to Farm Board 
to Express Definite Opinion on Question 


Legge Declines 


ORMAL protest against the fed- 

eral farm board’s policy of loan- 

ing public funds to privately 
owned cooperative agencies, particularly 
the Cooperative Grange League Federa- 
tion, Inc., was made by the Eastern 
Federation of Feed Merchants at a con- 
ference held with Chairman Alexander 
Legge at Washington, D. C., May 12. 

Fred M. McIntyre, president of the 
federation, and the organization’s at- 
torney formally presented the objec- 
tions to the board. Eastern feed mer- 
chants have been making general pro- 
tests since the G. L. F. received a 
$50,000 loan from the farm board under 
the provisions of the agricultural mar- 
keting act, last year. 

Mr. McIntyre, in making formal pro- 
test, questioned whether the G. L. F. 
was qualified to receive the loan. Chair- 
man Legge, after the conference, de- 
clared that the Eastern Federation’s 
protest had been made because of a mis- 
apprehension. When asked how much 
money had been loaned to the G. L. F. 
up to the present time, he replied that 
the farm board had not loaned it any 
money but had extended a line of credit. 
He further declared that any future 
loans would be made in accordance with 
the intent of the agricultural marketing 
act. 

Six Objections Made 

Six major objections were included in 
the Eastern Federation’s formal protest: 
- 1. The Cooperative Grange League 
Federation, Inc. is not a producer owned 
and producer controlled cooperative cor- 
poration or association. 

2. The G. L. F. enters into and trans- 
acts business with others who are nei- 
ther members or stockholders and these 
persons are permitted to make a profit 
on the sale of goods of the corporation. 


3. There is no guarantee that the 
loan will be used for the purpose for 
which it was granted. 


4. Money can only be loaned for the 
purpose set forth in the agricultural 
marketing act. 

5. The G. L. F. may conduct almost 
any kind of business under its certificate 
of incorporation, and does enter into 
other business besides that of market- 
ing farm supplies. 

6. The G. L. F. is not entitled to the 
loan made by the federal farm board. 

First Objection Explained 

In explaining the first objection the 
federation reported that a milling firm, 
which is a non-producer, according to 
the specifications of the agricultural 
marketing act, owned 49 shares of stock 
in the G. L. F. This, it was pointed 


out, entitled the firm to a voice in the 
control and management of the coopera- 
tive and that thereby a non-producer 
helped to control a cooperative organi- 
zation which was benefited by the re- 
volving fund of the federal farm board, 
supposed to be used solely for coopera- 
tive organizations which are producer 


Alexander Legge 


owned and producer controlled. 

It was further alleged by the federa- 
tion that the G. L. F. offered and tried 
to induce others who are not producers, 
but merely business persons and con- 
cerns, to purchase stock. “But regard- 
less of this,” the objection reads, “the 
G. L. F. has obtained a loan under the 
representation that it is producer owned 
and producer controlled.” 


Discrimination Alleged 

In the second objection the federation 
maintained that the G. L. F. conducts 
a wholesale business and that in this 
capacity it deals with persons who are 
entitled to sell the products so purchased 
from the corporation in the same man- 
ner of other companies without render- 
ing any account whatever to the so- 
called cooperative. Two cases were 
cited wherein individual dealers bought 
and sold feeds manufactured by the G. 
L. F. and who were not held strictly 
accountable to the cooperative for the 
profits made. It was further pointed 
out that the merchandise sold by these 
retailers was purchased by members and 
patrons of the G. L. F. and that they 
did not share in the surplus profits of 
the corporation as consumers or custom- 
ers. The federation maintained that 
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this constitutes a “discrimination in the 
benefits” to the shareholders and patrons 
ofthe 

The third objection of the federation 
was made on the grounds that there is 
no guarantee that the loan made by the 
federal farm board to the G. L. F. will 
be used for the purposes for which it 
was granted, namely the creating of an 
effective marketing agency for the mar- 
keting of agricultural commodities and 
the food products thereof. It was point- 
ed out that H. Edward Babcock, gen- 
eral manager of the G. L. F., was quoted 
by the Ithaca Journal-News, November 
25, 1929, as saying: 

“As a direct result of the activities of 
the federal farm board, farmers are now 
engaged, with the sanction, and in fact 
the financial aid of the federal govern- 
ment, in taking over institutions for 
handling farm supplies.” 

Use of Loan Questioned 

“This,” the federation’s formal pro- 
test reads, “does not indicate that the 
loan granted is proposed to be used by 
the G. L. F., if their general manager 
is to be believed, for the purposes for 
which it was granted, but for the pur- 
chase of farm supplies.” 

Mr. Babcock is further quoted as say- 
ing that “the purpose of the G. L. F. 
is to furnish farm supplies of better 
quality at less cost. Local facilities are 
needed for marketing and buying farm 
supplies, such as feed, fertilizer, seeds, 
etc. The federal farm board has made 
available to the G. L. F. a large line of 
credit. By using one-half federal farm 
funds and one-half G. L. F. funds, the 
money can be used as a common fund 
for handling farm supplies coming in 
and farm products going out.” 

The federation’s objection this 
score is that “the disposition of the 
money under the control of the federal 
farm board is not legal and is contrary 
to the policy and provisions of the ag- 
ricultural marketing act.” 

In the fourth objection, attention is 
called to the provisions of the agricul- 
tural marketing act which specify the 
purposes for which money can be 
loaned to cooperatives. The federation 
maintains that “the federal farm board 
in granting the loan to the G. L. F. ex- 
ceeded the powers given by congress 
and further exceeded the sound discre- 
tion resting with them in such matters.” 

Business Policies Criticised 

The fifth objection of the federation 
points out that the G. L. F. may and 
does conduct almost any kind of busi- 
ness under its certificate of incorpora- 
tion. 

“At present,” the protest reads, “the 
G. L. F. is in the mail order business 
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Every Farmer 


Wants to Feed 


and they also want to know at all times just how much 
milk their poultry and live stock is getting at each feed 
and they want to get the quality they are paying for, too. 


Be Honest 
With Your Customer 


As milk now forms a necessary portion of the sation, 
just the same as corn, wheat or oats, it is essential for 
them to know definitely the percentage they are feeding. 
It is a wise dealer who goes after their business on an 
honest basis, and explains that the only possible way to 
know the quantity and quality of the milk they are feed- 
ing, is to buy their milk separately and to mix it with the 
feed at the time of feeding or feed it separately, in paste 
form just as it comes from the container. 


Every day successful dealers, the country over, 
are realizing this fact and are adding to their 
stock the one guaranteed, high quality milk feed— 


emi-Solid Buttermilk 


REAL BUTTERMILK, RICH IN BUTTER FAT—NOT SKIM MILK 


NOTHING ADDED 


SELF -PRESERVED 


because they know it is real creamery buttermilk condensed 
to the point of maximum feeding and medicinal value,which 
is preserved in its own lactic acid and retains the original 
minerals, protein, fat, carbohydrates and vitamins to assure 
greater health, faster growth and greater production. 


You, too,can make bigger profits and build satisfied cus- 
tomers, who come back year after year for more 


emi-Solid Buttermilk 


SELF PRESERVED 


NOTHING ADDED 


REAL BUTTERMILK, RICH IN BUTTER FAT—NOT SKIM MILK 


Just write for our proposition in your territory 


CONSOLIDATED PRODUCTS COMPANY 
2400 Lake Park Avenue, Chicago 
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and in this connection engages in the 
business of selling paints which are 
manufactured for but not by the cor- 
poration. It also advertises roofing 
material of all kinds. The patrons and 
others may purchase tires for pleasure 
cars and trucks through the G. L. F., 
besides harnesses and all of the parts 
and cream separators. Still the G. L. 
F. insists that it is entitled to the loan 
which it has received as a merchandis- 
ing corporation of farm products. Un- 
der its certificate of incorporation there 
is no provision made for the marketing 
of farm produce, but almost every other 
commodity has been provided for.” 

In the sixth and last objection the fed- 
eration designates the reasons why the 
G. L. F. is not entitled to the loan made 
by the federal farm board. 

“The G. L. F.,” it maintains, “is not 
a cooperative association coming within 
the terms of the agricultural marketing 
act. 

“The G. L. F. is not a_ producer 
owned and producer controlled coopera- 
tive association and therefore not with- 
in the provisions of the act. 

“The G. L. F. does not propose to 
use the money loaned to it for the pur- 
poses stated in making the loan, name- 
ly for the marketing of farm products, 
but for the purchase of farm supplies.” 


Mixed Feed License Fee 
Reduced in New York 


A reduction in license fees on mixed 
feeds and bran and middlings will be- 
come operative in New York state on 
January 1, 1931. The new law provides 
for the retail mixers and millers of 
flour a flat license fee of $10 for each 
brand instead of $25 as at present. 

The fee must be paid for each loca- 
tion from which the feed is sold. Thus, 
if all of the mixed feed is sold from 
the mill the fee for each brand will be 
$10. If it is sold from the mill and 
also a store at another location the fee 
would be $20 for each licensed brand. 
If sale is maintained at several loca- 
tions, a wholesale license may be se- 
cured at $25 per licensed brand. 

Many retail mixers have welcomed 
the reduction in fees. Charles L. Sey- 
bold, Marion, N. Y., writes, “This will 
mean a lot to the small millers of the 
state and I want to thank the Eastern 
Federation of Feed Merchants for the 
very important part it has taken in se- 
curing the passage of the bill.” 


MR. AND MRS. H. N. VREDEN- 
BURG, Syracus>, N. Y., are the proud 
parents of a baby girl born May 1. She 
has been christened Ann Marie. Mr. 
Vredenburg has_ represented Sprout 
Waldron & Co., Muncy, Pa., for the 
past twelve years. Mr. and Mrs. Vre- 
denburg and family recently moved to 
their new home at 125 Garland avenue, 
Syracuse. 


WILSON BROKERAGE, INC., New 
York, N. Y., has moved to new and 
larger quarters in the Produce Ex- 
change building of that city. 


Semi = Solid 
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Points Out Need 
Of Educational 
Campaign to Sell 
Farm Products 


S I was making some notes a few 

weeks ago preparing this 

paper, I was interrupted by a 
gentleman on the radio who was sayitig: 
“These three pure oils properly blended 
form the basis of this great soap—Palm- 
olive—ask the beauty experts about it.” 
I tuned in on another station just in 
time to hear the closing remarks of an- 
Gther: “these wholesome ingredients 
properly blended and carefully baked, 
bring to your table at the lowest cost 
the best bread of all time—Tip Top— 
ask your grocer.”’ Turning the dial an- 
other notch, I found that the chicks 
which came from XYZ hatchery were 
from blood tested flocks and that their 
way of producing baby chicks was the 
most economical, etc. 

The soap kettle on the farm is prac- 
tically a thing of the past, home baking 
is almost a lost art and the setting hen 
has no place in our present economic 
set-up. The mixed feed industry has 
likewise passed through many stages of 
development since this association was 
formed and as an association and as in- 
dividual firms who make up this asso- 
ciation we are still making rapid strides. 

Killing the “Wrong” Hen 

I remember in my boyhood days on 
the farm that many times when mother 
killed a hen she said she had made a 
mistake and had killed the wrong hen. 


She was only getting a few eggs and. 


this hen had been one of the few pro- 
ducers. Mother did not realize at that 
time that the yolks of the eggs which 
she had found would not be laid because 
the proper kind of nourishment was not 
being furnished to complete the egg so 
far as albumen and shell were con- 
cerned. She found out years later that 
something besides carbohydrates, in the 
form of farm grains, should be fed. She 
found out by experience that a bran 
mash which was composed of bran, and 
hot water along with some table scraps, 
would increase production. Later on, 
we found out through the agricultural 
colleges that a mixture of by-products 
with higher protein would produce still 
more eggs. The agricultural colleges 
then through extension in a crude way, 
later through county agents, home dem- 
onstration and various other means of 
education, taught the more progressive 
feeders that the use of proteins and con- 
centrates should be blended and mixed 
and used in connection with farm grains. 
We then passed through a period in 
which the feed manufacturer started to 
develop in a more intelligent way the 


blending of mixed feeds. 

Many of them felt that the agricul- 
tural institutions were not in sympathy 
with the work which they were doing 
and many agricultural institutions felt 
that the feed manufacturer was not sin- 
cere and that he was doing many things 
that were not consistent. In the past 
few years, however, the members of our 
association have worked more closely 
with these institutions of learning and 
there now seems to exist a feeling that 
our job is pretty much the same. It is 
one of education. Our real job is not 
one of destruction; that is, attempting 
to procure the other man’s business, but 
it is more one of construction; that is, 
cducating new feeders regarding the 
problem of nutrition and proper care of 
their flocks and herds. 


Increased Egg Consumption 

Poultry population in the United 
States is approximately 400,000,000 hens. 

Average annual production per hen in 
the United States estimated at five 
dozen. 

Amount of mash feed hens in the 
United States should consume at 35 
pounds per hen per year, 7,000,000 tons. 

Estimated percentage of hens fed any 
kind of mash, 25 to 35 per cent. 

Estimated amcunt of mash that should 
be fed to hens not receiving any mash, 
5,000,000 tons annually. 

Poor feeding is a primary factor in 
the low annual egg production per hen. 

Feeding a balanced ration, without giv- 
ing consideration to other factors, par- 
tially responsible for low average egg 
production, such as breeding, sanitation, 
etc., could easily increase the average 
annual egg production one dozen eggs 
per hen. 

Average egg production on demon- 
stration flocks supervised by agricultur- 
al colleges from 120 to 140 eggs annual- 
ly per hen. On these flocks good feed- 
ing methods are practiced. Feeding is 
considered one of the important factors 
in bringing about the improved average 
production on demonstration farms over 
the average production for the United 
States. 

An increase of one dozen eggs per hen 
in the United States, with an average 
valuation of 30 cents per dozen for the 
year, would mean an additional income 
of $120,000,000 per year to the Amer- 
ican farmers. 

Increased Consumption Important 

An increase in production would 
create a surplus unless the consumption 
were increased. proportionately. 
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D. W. McMillen 


Mr. McMillen was reelected president of 
the American Feed Manufacturers at the 
recent annual convention. His annual ad- 
dress is published herewith. 


An increase of one dozen eggs per 
hen per year for the United States would 
necessitate an increased consumption of 
about three dozen eggs per capita for 
the United States. 

The per capita consumption of eggs in 
the United States at the present time is 
207; in Canada per capita consumption 
is 337. Increasing the per capita con- 
sumption in the United States 36 eggs 
per year would bring the per capita con- 
sumption to 243 eggs. This average 
would be considerably less than the Ca- 
nadian average. 

Better productiom through better feed- 
ing will increase the average egg pro- 
duction with a proportionate increase of 
the American farmer’s income. 

Better quality eggs with an educa- 
tional program properly directed will in- 
crease the per capita consumption of 
eggs in the United States to take care 
of normal increase in production result- 
ing from better feeding practices. 

Increased Milk Consumption 

Population of dairy cows in the 
United States is 21,824,000. The aver- 
age milk yield per cow is 4,500 pounds 
per year. The per capita consumption 
of milk per day is % of a quart. Dr. 
McCullum says “Milk is just as neces- 
sary in the diet of an adult as in that of 
a growing child.” Milk is our greatest 
protective food and its use must be in- 
creased. Every adult, according to him, 
should drink at least one quart of milk 
each day and each child more, if pos- 
sible. 

By increasing the per capita consump- 
tion of milk to one quart per day, a 
market would be provided for 48,000,000 
quarts of additional fluid milk per day. 
This, at 5 cents per quart, would mean 
an additional revenue of $2,400,000 per 
day or $876,000,000 per year to the 
American farmer. 

The per capita consumption of butter 

(Continued on Page Forty-six) 
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To Give You 


Maximum Operating Efficiency 
From a 3-to-5 H. P. Motor 


Consider Now the Type SX 


Winter’s Universal - 


break, No belts to slip.” 


The new improved AUTOMATIC BACK- 
STOP is positive in action, yet easily released 
for reverse operation. 


SELF-LUBRICATING—all moving parts run 
in a bath of oil. For exact and permanent 
alignment, the motor base is rigidly prefixed 
to the gear housing. A flexible coupling ab- 


DIRECT 
ONNECTED 


No Chains 
to Break 
— Roller Bearings. 
No Belts 
to Slip nates chains, belts, and sprockets. 


Elevator Drive 


OR adequate capacity with smaller investment, lower power costs, and 
less maintenance expense—here is a drive that meets all the requirements 

of the smaller elevator and feed mill—a direct-connected, double-reduction 
unit with all-steel gears; equipped throughout with TIMKEN Anti-Friction 


Like all of WINTER’S Direct-Connected Drives, this unit entirely elimi- 


It transmits all of the power from the 


motor direct to the cup belt — no lost motion, no vibration — ‘‘No chains to 


sorbs the shocks of starting and the strains 
from momentary overloads. 


Again, like all of WINTER’S Drives, Type 
SX is perfectly adapted to any leg construction 
—steel, wood or concrete. Geared to fit any 
make and speed of bucket. Designed through- 
out for long, satisfactory, carefree service. 


FOR LARGER ELEVATORS 


For still larger capacity legs, we recommend 
the 5-to-10 H. P. WINTER’S DRIVE; and 
for extremely large capacity legs the 15-to-35 
H. P. Type X Drive—Size of motor according 
to load. 


Any or all of WINTER’S Direct-Connected 
Drives will positively cut your minimum pow- 
er costs, even during light months; and in rush 
seasons they prevent those needless delays and 
breakdowns. Write for facts, prices, and 
names of users nearest you. 


CLOW -WINTER MANUFACTURING CO. 


Minneapolis, Minn. 


Winter’s Pneumatic Dump (5-and 6-ft. Lifts). 


(Hand and Pneumatic). 
(Timken Equipped). 


Winnipeg, Can. 
Winter’s Door Control 


Winter's Full-Floating Boot Pulley 
Winter’s Steel Boots. 
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Central 


Hold Series 
Of Pre-Convention 
Group Meetings 


of, the Central Retail Feed as- 

sociation and a past president, 
was principal speaker at the district 
meeting held in the Hotel Burlington, 
Burlington, Wis., Tuesday evening, 
April 29. Mr. Kern, who retired last 
fall from his position as manager of the 
Sparta Produce Exchange, had just re- 
turned from Florida where he had spent 
the winter. The subject of his speech 
was “Credits’’, and was based on his 
20 years experience in the feed busi- 
ness. 

“Know all about the person to whom 
you are selling your goods, have a defi- 
nite agreement with him about payment 
and when this date arrives, get your 
money. If you show your customer 
your position, he will not only pay his 
bill promptly but will also give you 
more business. Feed dealers are mer- 
chandisers not bankers and if they study 
the subject of credits thoroughly very 
little loss will result from a credit policy 
of doing business. If your customer 
knows when he must pay and is prodded 
a bit now and then, he’ll pay. 

“Dealers have been lax in the collec- 
tion of their accounts and have lost a 
lot of business as a result. When a bill 
has run for a long time and you sudden- 
ly ask for payment, the chances are, the 
customer will go to another dealer and 
forget about you. If he can, he will 
also run a bill at your competitors and 
follow the same course he did with you. 
The feed industry suffers as a result and 
what cash the customer does have goes 
in payment for other needs of the home. 
Adopt the iron bound rule that if your 
customer can’t pay cash at the time he 
buys, he must pay within the time you 
have specified for payment.” 

David K. Steenbergh, secretary of the 
association, explained the plans for the 
annual convention and urged all the 
dealers present to attend whether or 
not they were members of the associa- 
tion. 

James H. Vint, former Wisconsin 
commissioner of markets and now man- 
ager of the Farmers Cooperative Eleva- 
tor Co., Union Grove, Wis., congratu- 
lated the dealers on their attendance at 
the district meeting and urged them to 
have more get-togethers. 

Walter Uebele, Burlington Feed Co., 
Burlington, Wis., acted as chairman and 
led the discussion which followed the 
speeches. Grinding costs were discussed 
and also the effects of chain stores en- 
tering the feed business. More than 20 
dealers attended the meeting. 


} KERN, Sparta, Wis., director 


Dealers 


ceded the meeting at Oshkosh, 

Wis., more than 25 dealers turned 
cut, some of them driving a distance 
of 35 miles. The meeting was held in 
the Hotel Athearn, Tuesday evening, 
May 6. It was the first district meet- 
ing ever held at Oshkosh and attracted 
many dealers who had never been to 
past meetings in neighboring cities. E. 
M. Schneider, H. P. Schmidt Milling 
Co., Oshkosh, made all arrangements, 
and led the discussion which followed 
a short speech by L. O. LaFond, Dings 
Magnetic Separator Co., Milwaukee, on 
magnetic separators. 

Mr. LaFond told the dealers that the 
installation of a magnetic separator 
ahead of a grinder reduced the fire haz- 
ard and consequently the insurance rate 
for mills thus equipped. The life and 
utility, of the grinders is also prolonged 
and a saving in power costs of from 10 
to 15 per cent is also effected. 

The big steak dinner served in the 
Rose room of the Athearn put the deal- 
ers in a friendly, comfortable mood and 
made the discussion particularly inter- 
esting. Fertilizers occupied the greater 
part of the discussion and each dealer 
present related his experiences in hand- 
ling fertilizer. Each told what price 
they were charging their customers, 
what their competition was and what 
the effect of direct selling, if any, had 
on their fertilizer sales. A motion was 
made and seconded that the subject be 
brought up at the closed session Mon- 
day afternoon, June 16, of the Central 
Retail Feed association convention, and 
that all dealers should attend this meet- 
ing and again express their views. 

Power costs were also discussed and 
one of the dealers said he had been 
forced out of the grinding business be- 
cause his power costs had been too 
high. The firm which furnished his 
power, he said, charged different rates 
to other dealers who were grinding in 
the same’ community. 

L. J. Hartzheim, Hartzheim Fuel & 
Feed Co., Beaver Dam, Wis., president 
of the association, explained the advan- 
tages of belonging and asked all the 
dealers present to join. He discussed 
the annual convention to be held at Mil- 
waukee, June 16 and 17, and personally 
invited each dealer to attend. 

F. S. Durham, W. J. Durham Lumber 
Co., feed dealers ati Neenah, Wis., gave 
a short talk on the importance of watch- 
ing credits and the necessity of careful- 
ly planned operations in order to make 
a profit in the feed business. 


Fr: spite of a cloudburst which pre- 
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R. R: Farley 


Mr. Farley is president of the 
Retail Feed Dealers Association 
of Janesville & Vicinity. 


committee of the Central Retail 

Feed association were speakers at 
a meeting: of Retail Feed Dealers Asso- 
ciation of -Janes¥ille-& Vicinity which 
was held at the Monterey hotel, Janes- 
ville, Wis., April” 30. 

R. R. Farley, Green-Farley Co., Janes- 
ville, president of the local organiza- 
tion, presided and introduced the vari- 
ous speakers, which included L. J. 
Hartzheim, Hartzheim Fuel & Feed Co., 
Beaver Dam; D. W. McKercher, Mc- 
Kercher Milling Co., Wisconsin Rap- 
ids; F. Kern, Sparta, and David K. 
Steenbergh, Milwaukee. 

Secretary Steenbergh described the 
program arranged for the Central Retail 
Feed association convention for the ben- 
efit of the Janesville dealers and urged 
them all to be at the Schroeder hotel, 
Milwaukee, on the dates of the conven- 
tion, June 16 and 17. President Hartz- 
heim seconded the invitation and told 
of some of the entertainment features 
scheduled for dealers who make the trip 
to Milwaukee. 

D. W. McKercher, first president of 
the Central Retail Feed association, dis- 
cussed the need of a state wide organi- 
zation in meeting the problems of feed 
dealers and the feed industry. “The 
politicians have leveled their guns at 
the feed and grain dealers,” he said, 
“and it is up to the feed men to get 
together and stick together if they in- 
tend to stay in business. We have some 
problems of our own such as price cut- 
ting, but we shouldn’t cut each other’s 
throats as we all have enough enemies 
to battle outside of our ranks. A local 
organization is a good step in the right 
direction toward meeting our problems 
but a strong state wide organization 
which can carry our fight before the 
government agencies is absolutely es- 
sential.” 

Nine out of ten Wisconsin feed deal- 
ers don’t make a real profit on the basis 
of their sales investments and labor, ac- 
cording to F. Kern, Sparta, Wis., past 
president and director of the Central Re- 
tail Feed association. “The reason for 
this lack of profit,’ Mr. Kern said, “is 

(Continued on Page Thirty-nine) 
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Dixie Hammer Mills are designed and 
made by men who have had over 30 years’ 
experience in the hammer mill business. 


Meet your Competition 


Page Twenty-eight 


cutting costs 
with the Feedixie 


Install a Feedixie and you will operate at a lower cost, meet all 
competition and show bigger profits for your efforts. Competi- 
tive tests have shown that no other grinder has lower operating 
costs and lower maintenance costs and greater capacity per 
H. P. with finer ground material. Feedixie grinds feeds and 
grains to any degree of fineness in one operation and operates 
smoothly, speedily and economically without friction, heating 
or clogging. It will pay you to investigate this master mill for 
grinding feeds before you place your order. Send for free illus- 
trated catalog today. 


DIXIE 
4215 Goodfellow Avenue, St. Louis, Mo. 


Chicago—Office 236 N. Clark St. New York Office—104 Pearl St. 
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Federation Convention Site 
Has Many Attractions 


OOPERSTOWN, N. Y., a village 

of unusual charm, is_ nestled 

among the rugged hills of Otse- 
go county. It is situated at the south- 
erly end of Lake Otsego, which is nine 
miles in length, and has a population 
of 2,752 which is substantially increased 
by the thousands of summer visitors. 

While Cooperstown derives its great- 
est fame from James Fennimore Cooper, 
who wrote many of his novels in the 
village, it was actually named for his 
father, Judge William Cooper. During 
the Revolutionary war, George Wash- 
ington visited the place and General 
James Clinton managed a unique engi- 
neering project that will be described 
to the visitors at the convention. 

At the outlet of the lake stands “Coun- 
cil rock”, the place of friendly meetings 
of Indian warriors and it is from the 
Indian word “O-te-sa-ga”’—“Place of 
Meeting” that the name of our head- 
quarter hotel was derived. 

Feed men, who in their youth, worried 
their parents because they read the con- 
demned “dime novels” will find interest 
in the fact that their inventor, Erastus 
F. Beadle, lived in Cooperstown and his 
picture graces the walls cf the artistic 
Delaware & Hudson railroad station. 

Lovers of baseball will not want to 
miss an opportunity to see the re-stag- 
ing of the first game of baseball. Gen- 


THE HARLAND FLOUR & FEED 
CO., Minneapolis, Minn., has leased the 
Sunwall Independent Elevator, Hay- 
field, for a three-year term. Flour and 
feeds will be sold. V. F. Sunwall, for- 
mer owner, will remain as manager. 
The Harland company has also leased 
the milling property of the George A. 
Hormel Co., Austin, and the Theodore 
and Peter W. Schlitp elevator. 


SOYBEAN ASSOCIATION 

The National Soybean Oil Manufac- 
tures association was formally launched 
at a meeting held at the City club, Chi- 
cago, May 21. Officers elected were 
Otto Ejisenschimi, Scientific Oil Com- 
pounding Co., Chicago, president; W. 
L. Shellabarger, Shellabarger Grain 
Products Co., Decatur, Ili., first vice- 
president; R. G. Dahlberg, Armstrong 
Paint & Varnish Works, second vice- 
president; Whitney Eastman, president, 
William O. Goodrich Co., Milwaukee, 
representing Archer - Daniels - Midland 
Co., Minneapolis, Secretary; and I. C. 
Bradley, Funk Brothers Seed Co., 
Bloomington, IIl., treasurer. 

The purposes of the new association 
are to stimulate the production and con- 
sumption of domestically-grown soybean 
oil, to formulate equitable trading rules 
and to establish business on a firm basis 
of ethics. Several standing committees 
are to be appointed to direct the work 
of the organization. 


eral Abner Doubleday, inventor of the 
game, was a resident of Cooperstown, 
and the first game was played on a plot 
of ground in the center cf the village 
which has since been made into a recre- 
ation center and baseball field. 

Otsego lake is said to be over 300 
feet deep in places and along its shores 
are many interesting points. Leather- 
stocking falls is on the west side of the 
iake while opposite is Prospect rock on 
Mt. Vision. Natty Bumpo’s cave and 
Mohican canyon will appeal to the read- 
ers of Cooper’s tales. The Sunken 
island, Kingfisher tower, Fairy spring 
and a host of other unusual places will 
tempt the visitors at the convention. 

There are good roads to Cooperstown 
from all directions and being located in 
the central part of the state, it may be 
easily reached by all members of the 
federation. Railrcad, trolley and bus 
transportation is available. 

The motcr mileage to Cooperstown is 
listed below: From Albany, via Cherry 
Valley turnpike, 72.0; Utica, 49.2; One- 
onta, 22.5; Syracuse, 85.0; Binghamton, 
87.0; New York, via Bear Mountain 
bridge and Catskill mountains, 205.0; 
New York, via Albany, 223.7; Platts- 
burg, 247.6; Buffalo, 240.0. 

Members in New Jersey and’ Pennsyl- 
vania can determine the distances from 
the above figures. 


David A. Trayhan Takes 
Over New Territory 


David A. Tray- 
han, for the past 
four years New 
England represen- 
tative of John W. 
Eshelman & Sons, 
Lancaster, Pa: 
has trans- 
ferred to a com- 
paratively new 
territory for his 
company, com- 
prising the six 
northern counties 
in New York 
state. Mr. Trayhan expects to-make his 
home and headquarters in Watertown. 


David A. Trayhan 


He has been active in a quiet way 
in the affairs of the New England Re- 
tail Grain Dealers association and has 
been of particular assistance as a handy 
man at conventions, relieving the officers 
of a great deal of the detail work which 
has so much to do with makirig such a 
convention a success. 


Mr. Trayhan is one of the most wide- 
ly known feed men in New England, 
since he has represented his company 
in every section with the exception of 
a part of Maine and a part of Connecti- 
cut. 
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W. B. RAYMOND has been ap- 
pointed district sales manager of the 
Commander-Larabee Corp., Minneapo- 
lis, in charge of sales in western and 
northern Wisconsin. 


INSTALL NEW MIXERS 

The Grain Machinery Co., Marion, 
Ohio, announces that -the following 
firms have recently installed Haines 
Feed Mixers: 

B. C. Snyder, Williamstown, Pa.; 
Mahnken & Guzman, Rockville, Conn.; 
Siler City Mills, Siler City, N. C.; Ap- 
ple River Milling Co., Clear Lake, Wis.; 
Bush Feed Store, Washington, Ia.; 
Huse Bros. Co., Mitchell, Ind.; Davis 
Grain Cea: Michigantown, Ind.; 
Waynesburg Milling Co., Waynesburg, 
Pa.; Millinger & Son, Akron, Pa.; Clem- 
mons Milling Co., Clemmons, N. C.; St. 
Marys Grain Co., St. Marys, Ohio.; 
Troy Grain & Supply Co., Troy, Ohio; 
East End Supply Co., Cincinnati, Ohio; 
Blissfield Cooperative Co.,  Blissfield, 
Mich.; Farmers Supply Co., Woodbine, 
N. J.; B. H. Elevator Co., Valley City, 
Ohio. 


FERTILIZER CONVENTION 

The sixth annual convention of the 
National Fertilizer association will be 
held at the Broadmoor, Colorado 
Springs, Colo., June 9 to 12. In addi- 
tion to hearing a large number of both 
practical and scientific speakers, those 
who attend the meeting will take part 
in an industrial clinic which will occupy 
two days of the conclave. 


Federation Will Convene 
At Cooperstown 


(Continued from Page Ten) 
continuous program of interesting events 
for the ladies. There will be visits to 
places of interest around Cooperstown 
and probably a luncheon at one of the 
famous inns, if time permits. 

John A. Reynolds, Albany, N. Y., who 
hegan his feed selling career at Coopers- 
town, is in charge of the golf tourna- 
ment. Mr. Reynolds is an ardent golf 
fan and wants to hear from all those 
who intend to enter the tournament as 
soon as possible. 

“We are sure to have a tremendous 
crowd at Cooperstown,” he said. “It is 
a beautiful village with a surrounding 
country that attracts. thousands of tour- 
ists every season. I know of no place 
I have ever visited that affords more 
complete facilities for a summer con- 
vention than Cooperstown.” 

Reserve Rooms at Hotel 

Feed merchants are urged to make 
their reservations as promptly as pos- 
sible, as accommodations in both hotels 
are limited. Room reservations should 
be made direct with the hotel. Rates at 
the Hotel Otesaga, American plan, 
single room without bath, $7.00. Rooms 
with bath, $8.00 and $9.00 per day. Hotel 
Fennimore, rates from $5.00 upward, 
American plan. Rooms may be secured 
in private homes, if desired, by writing 
to W. A. Stannard, secretary. 
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Diamond 


Corn Gluten Meal 


especially adapted 
to poultry mashes 


Here is something new that is going 
to be of much value to the mixers of 
poultry feeds from now on. 


Diamond as a source of protein for the 
eg¢s mash reduces the cost sufficiently 
to effect a worth-while saving for you 
in a few months’ time. 


The use of Diamond as a part replace- 
ment for expensive animal protein 
not only lowers the cost of making the 
mash but lowers the fibre content of 
the mash and increases the total 
digestible nutrients. Mashes contain- 
ing Diamond have proven themselves 
highly productive of eggs. 


Diamond Corn Gluten Meal 


can make you extra customers and 
extra profits, whether you mix on a 
large or a small scale. 


40% Protein Guaranteed 


Ask our salesman the next time he calls, or write us. 


RATION SERVICE DEPT. 


CORN PRODUCTS REFINING CO. 
17 BATTERY PLACE, N. Y. CITY 
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(CORNO Feeding 


14.5 Protein 3.9 Fibre 


For Mashes and Poultry Fattening 
Feeds—for Pigs, Calves and all 
young and growing animals. Fully 
equal to Ground Oat Groats and 
Rolled Oats for animal feeding at a 
big saving in price. 


(CCORNO Hygrade Oatfeed 


11.0 Protein 19.0 Fibre 


Almost as much protein as Whole 
Oats, ground or unground, or 
Ordinary Bran. 


A splendid feed for Dairy Cows. 


CORNO BRAND 


Rolled Oats Reground Oat Hulls 
Steelcut Oatmeal Unground Oat Hulls 
Whole Oat Groats Fine Ground Oat Hulls 
Ground Oat Groats Hominy Feed (7% Fat) 


Minute 


DEPARTMENT 14 CEDAR RAPIDS, IA. 


E. S. Woodworth & Co. 


MINNEAPOLIS, MINNESOTA 
Offer a complete line of 


Millfeeds 


OIL and COTTON SEED 
MEALS 


either straight or mixed cars. 


Large warehouse facilities and com- 
plete stocks insure prompt shipment. 


Grain. we ofer: 


Oats, Corn, Rye, Barley 
and Chicken Wheat 


eee WIRE OR PHONE 
ATLANTIC 4593 for PRICES 


Try Us. You will like our service. 
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FEEDS AND FEEDING 


Can Infectious Abortion Be 
Prevented by Feed? 


Written exclusively for The Feed Bag. 


By F. B. Morrison 


Cornell University, Ithaca, New York 


ARMERS often ask the question: 
“Will the best possible feeding of 
cattle aid in preventing infectious 
Or contagious abortion? Do vitamins 
and minerals have any relationship to 
this scourge of the dairy industry?” 
These questions are natural, since in- 
vestigators during recent years have 
shown that the health of animals can 
be profoundly affected in various ways 
by faulty rations, especially by a lack 
of one of the vitamins or by a mineral 
deficiency. Also, various’ preparations 
containing minerals and vitamins have 
been widely advertised as cures or pre- 
ventives of infectious abortion in cattle. 
It is important, therefore, for those in 
the feed business to have accurate in- 
formation on this subject, which is of 
so much importance to many of their 
farmer patrons. 
Early Research by Hart 


In 1907, Prof. E. B. Hart and his col- 
leagues at the University of Wisconsin 
began extensive investigations to deter- 
mine the effect of rations from restricted 
sources on reproduction in cattle. In 
these experiments it was discovered, as 
many readers already know, that when 
cows were fed only straw from wheat 
cr oats as the roughage, along with 
grain grain by-products, they 
aborted or produced dead or weak 
calves. On the other hand, when the 
only roughage was corn forage, normal 
calves were produced. A little later it 
was found that timothy hay which had 
been grown on very acid marsh soil gave 
the same results, when fed as the only 
roughage, as did wheat straw or oat 
straw. These reproductive failures were 
not due to infectious abortion, for the 
herd was tested for this disease. 

For several years the cause of these 
strange results eluded the investigators. 
All the rations were carefully “bal- 
anced”, so as to provide the amounts of 
protein, carbohydrates, and fat recom- 
mended in feeding standards. Therefore, 
it did not seem that there could have 
been a deficiency of these nutrients. 


It was found relatively early in the 
experiments that if half of the straw 
was replaced by well-cured legume hay 
the cows would produce normal calves. 
What did this legume hay supply that 
was lacking in the straw? Furnishing 
vitamin A, which had just recently been 
discovered at that time, did not prevent 
the trouble. Adding calcium to the ra- 
tion helped, but did not make the ration 
entirely satisfactory. 


Not until vitamin D, the anti-rachitic 
vitamin, was discovered in 1922, was the 
problem entirely solved. Animals must 
have this vitamin in order to assimilate 
and use the calcium and phosphorus in 
the feeds they eat. Even if there is an 
abundance of these minerals in the ra- 
tion, a lack of vitamin D may prevent 
their utilization. 


In 1924 it was found that when the 
“wheat ration’, containing wheat straw 
as the only roughage, was supplemented 
by bone meal to supply plenty of cal- 
cium and phosphorus, and by cod liver 
oil to supply vitamins A and D, the 
cows produced healthy, vigorous calves. 
The deficiencies in the original ration 
had thereby been entirely corrected. 


All along farmers had been asking 
whether the results of these investiga- 
tions might not have some application 
in the prevention of infectious abortion. 
We advised them that the reproductive 
failures in these experiments were due 
to faulty nutrition and not to infectious 
abortion. We stated, furthermore, that 
such restricted rations as were fed in 
these experiments were very unusual 
and extreme. There was, therefore, no 
evidence in these trials that the best pos- 
sible feeding of cattle would prevent or 
cure abortion due to the infectious 
Bang’s disease. However, on the other 
hand, there was no proof that a liberal 
supply of vitamins and minerals might 
not possibly be of help in the disease. 

Professors Hart and Steenbock were 
particularly desirous of settling this 
question finally. However, an investi- 
gation sufficiently extensive to answer 
the problem seemed too expensive an 
undertaking at that time. Fortunately, 
an opportunity was presented me to in- 
terest the directors of the Wisconsin 
Manufacturers’ association in the ques- 
tion. On account of the importance of 
the problem and their interest in agri- 
culture, the association agreed to finance 
the investigation over a period of five 
years, making a grant of $50,000 for the 
purpose. 

The investigation was begun in Au- 
gust, 1926, under the primary leadership 


Professor Morrison will be glad to 
answer any questions on feeds and 
feeding for readers of The Feed Bag. 
Absolutely no charge will be made for 
this service. Just send a letter or card 
to the offices of The Feed Bag and 
Professor Morrison will give it his 
expert attention. 
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of Professor Hart of the agricultural 
chemistry department, and Dr. F. B. 
Hadley of the veterinary science depart- 
ment of the University of Wisconsin, 
and with the cooperation of members of 
other departments. 

Two lots, each of 22 high grade Hol- 
stein heifers were purchased, all of 
which were free from both tuberculosis 
and contagious abortion, as shown by 
test. One lot was fed a’ relatively poor 
ration, consisting of corn silage and tim- 
othy hay from acid soils and a grain 
mixture of corn and oats with gluten 
meal to balance the ration in protein 
content. In summer these animals were 
grazed on grass pasture. This lot was 
thus fed a ration low in lime and rela- 
tively low in phosphorus, but of ade- 
quate protein content. 

The other lot was fed as good a ra- 
tion as could be provided. This con- 
sisted of alfalfa hay, corn silage and a 
good grain mixture, including wheat 
bran, which is high in phosphorus. To 
this was added bone meal to furnish an 
abundance of calcium and phosphorus 
and also cod liver oil to supply vita- 
mins A and D. In summer this lot had 
alfalfa and sweet clover pasture. To 
make sure there was no deficiency in 
iodine, iodized salt was fed instead of 
common stock salt. 

These animals were, therefore, pro- 
vided an ideal ration from the nutrition- 
al standpoint and one which provided 
plenty of calcium, phosphorus and _ io- 
dine, and also an abundance of vitamins. 

Normal Calves First Year 

It was decided to keep the animals 
free from infection with the abortion 
disease until they had undergone the 
strain of milk production. All the heif- 
ers dropped normal calves in the spring 
of 1928, with no case of abortion and no 
case of udder trouble. Incidentally, this 
is a demonstration of the practicability 
of establishing a disease-free herd by 
buying young disease-free heifers and 
keeping them away from other cattle. 

The cows in both lots were exposed 
to infection with Bang’s disease (or the 
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infectious abortion disease) about three 
months:after: being bred for their second 
calves, the animals in each lot being 
equally exposed. 

In the lot fed the excellent ration, 69 
per cent of the cows aborted and nine 
animals retained the afterbirth. In the 
lot fed the “poor” ration, only 47 per 
cent of the cows aborted and only three 
animals had retained afterbirths. Also, 
the percentage of reactors to the abor- 
tion test was somewhat higher in the 
lot fed the excellent ration. 


These results show that the best pos- 
sible nutrition has no effect in reducing 
the infection with the abortion: disease 
or in preventing abortion due to it. The 
larger percentages of reactors and of 
aborting animals in the lot fed the better 
ration were probably due to individual 
differences in the resistance of the cows 
to the disease, instead of being due to 
any effect of the two rations. 


Preliminary Conclusions Published 


The report of this investigation re- 
cently published in Bulletin 410 of the 
Wisconsin Experiment station points 
out that the experiment will be con- 
tinued two more years before final con- 
clusions are made, but that the follow- 
ing conclusion is already justified: “The 
‘good’ ration used in this experiment 
did not increase resistance to contagious 
abortion infection, nor did the ‘poor’ 
ration increase susceptibility. There is 
therefore at present no indication that 
feed will control contagious abortion, or 
that resistance to this disease can be in- 
creased by building up the mineral or 
other nutritional reserves of the animal.” 

Farmers who are suffering losses from 
this disease can not expect relief from 
mineral mixtures, vitamin preparations, 
or any “abortion cure’. They should 
place their reliance on the abortion test, 
which will detect the animals infected 
with the disease. These can be sold for 
slaughter and the healthy ones retained, 
or they can be isolated from the rest of 
the herd, in order to raise offsprings 
from them. 

Keep Calves Separate 

If calves from reacting cows are 
raised away from diseased animals, they 
will be free from the disease. In this 
manner a disease-free herd can in a few 
years be built up from infected cows. 
In following this plan, the best results 
are secured when it is possible to iso- 
late the infected animals in a separate 
barn. However, there are numerous 
instances of success on farms where this 
has not been possible, and the reactors 
were merely placed at one end of the 
stable. It is then necessary to observe 
the strictest sanitation and to remove 
all infected animals to a separate stall 
before calving or abortion. 


It seems safe to predict that within 
a very few years ‘the breeder of pure 
bred cattle who does not have his herd 
free from infectious abortion will find 
difficulty in disposing of his surplus 
stock. The wise man will be a leader 
in freeing his herd from the disease, 
and advertising his herd as abortion 
free. 
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Orange, Sussex County Dealers 
Plan to Adopt Cash Basis 


EVERAL members of the Orange 

(N. Y.)-Sussex (N. I.) Feed Deal- 

ers association announced that they 
are prepared to switch their business to 
a cash basis when they met at Sussex, 
N. J., on May 23. About 30: members 
attended. 

Following a turkey banquet, President 
Hulet Clark, Westtown, N. Y., an- 
nounced that no special program had 
been arranged but that an informal dis- 
cussion of the possibility of operating 
on a strictly cash basis was in order. 
Harry Edsall, of the Consolidated 
Grain, Coal and Lumber Co., Sussex, 
N. J., started the ball rolling by stating 
that he believed the time had come for 
all of the dealers to join a move to adopt 
the cash plan. 

“From a personal survey I have made 
I am convinced that we are carrying at 
least 25 per cent on credit,’ he said. 
“The farmers buy automobiles, radios, 
milking machines and cows on credit 
and pay for those because they have to 
and leave the feed men holding the bag. 
It will be a good thing for the farmers 
as well as the dealers if we can start 
the cash basis at once.” 

There was some opposition from deal- 
ers who complained that their competi- 
tors would not operate on a cash basis, 
thus preventing its general adoption. 
Reeve Harden, president of the New 
Jersey Feed Dealers association, gave 
as his opinion that this did not prevent 
any dealer from adopting the plan him- 
self. 

“T have definitely decided to adopt the 
cash idea,” he said. “It was my inten- 
tion to start on July 15, but I will wait 
until this association takes action for a 
concerted move if it is not delayed too 
long. The cattle dealers are selling 
cows to our farmers and binding them 
on such stiff terms they have to give 


Feed Conference Is Held 
In West Virginia 

Common. problems of the dealer, man- 
ufacturer, wholesaler and the farmer 
were discussed at a feed merchandising 
conference held at Jackson’s Mill, West 
Virginia, June 4 and 5. 

Prof. Earl H. Rinear, assistant agri- 
cultural economist, University of New 
Hampshire, talked on “Cash or Credit” 
and explained how each respective sys- 
tem affected the seller and the buyer. 
Methods of salesmanship were described 
by Prof. E. S. Maclin, West Virginia 
university, and Samuel A. Pederson, 
sales manager, J. }. Badenoch Co., Chi- 
cago, discussed “Ailments of the Feed 
Business and the Possible Cures.” 

Among other interesting topics dis- 
cussed were “Feeding the Farm Poultry 
Flock,” by R. L. Mason, extension poul- 
tryman, West Virginia university, “Can 
Commercial Mixed Feeds Be Used Eco- 
nomically in the Feeding of Beef Cattle, 
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them preference when the milk checks 
are received. On a cash basis they will 
have to pay for the feed as they buy 
x 

It was announced that three dealers in 
Delaware, N. J., were already operating 
on a cash basis with good success. 

W. R. Conklin, of the Chester (N. Y.) 
Grange, made a thrilling appeal for the 
dealers to get together for their own 
protection. He is more than 70 years 
old, but still active in the business. 

“I have been attending these dealer 
meetings for more than 20 years,” he 
told the dealers, “but tonight I believe 
we have started something that will do 
more good than anything we have done 
before. If we could operate on a cash 
basis the saving to the dealers in this 
association would be sufficient to form 
a good-sized bank and leave enough be- 
sides to build a club house for the mem- 
bers to live in.” 

Some discussion developed as to the 
best time of the month to begin the 
cash plan. It was decided that most of 
the purchases occurred during the first 
two weeks of the month, and a consider- 
able number of customers made pay- 
ments immediately after the 15th when 
they received their milk checks. For 
these reasons, it was decided, it would 
be more satisfactory to start on the 15th 
than on the first of the month. 

A resolution adopted empowered the 
president to appoint a committee com- 
prising three members from Sussex 
county and three from Orange county. 
The committee will investigate all of 
the present plans in operation, draw up 
a tentative agreement and interview all 
of the other dealers in their respective 
territories. They will report at a meet- 
ing to be held in June. President Hulet 
announced that he would appoint the 
committee in a few days. 


Sheep and Swine,’ by Benjamin F. 
Creech, extension animal husbandman 
and “Adjusting the Grain Ration to the 
Farm Roughage,” by James V. Hopkins, 
extension dairyman. 

The feed merchandising conference 
was held a year ago and proved so pop- 
ular that it was repeated this summer 
with good results. A large number of 
feed dealers were present. 


W. H. PHILLIPS, retired feed mill 
operator of Belleville, N. Y., died re- 
cently in the home of his daughter, 
Mrs. D. H. Clarke, Watertown, N. Y. 
Mr. Phillips was in his 91st year. 


QUANCE BROS. big mill at Delhi, 
N. Y., burned to the ground on April 
30. The loss will exceed $100,000 and 
may reach $125,000, as only a small 
quantity of feed was saved. The fire 
broke out at night and was beyond 
control by the time firemen reached the 
scene. 
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B pave Type L Automatic Separa- 
tor has the only positive mag- 
netic operated and controlled safe 

gate. This gate opens the full width 
of the trough, operates at any angle, 
and positively will not clog or jam 
even from a bunch of iron wire. When 
closed, the gate fits closely eliminating 
all possibility of leakage or spillage. 
Only Genuine Dings Magnetic Sepa- 
rators have this exclusive feature. 
Dings Separators for feed mills are 
outselling all other kinds. Be sure 
your separator is a Genuine Dings, 
made by the world’s largest manu- 
facturer. Dings builds separators of 
every type for every purpose. : 
A recent check-up shows that out of 


the first 200 separators sold in Wis- 
consin, 196 were Dings. 


DINGS 
MAGNETIC SEPARATOR CO. 
704 Smith Street 


MILWAUKEE - - WISCONSIN 
Established in 1899 


World's largest manufacturers of magnetic 
Separators 


FB 6 Gray THE FEED BAG—JUNE, 1930 


Magnet 
get all the 


Another Dings Separa- 
tor at the Ripon Roller 
Mills, Ripon, Wis. 


Boston: 

304 Rice Bidg. 
San Francisco: 
273 Seventh Street 
New York City: 
30 Church Street 
Chicago: 

332 S. La Salle Street 
Branch Offices in Other 

Principal Cities 


Your - Won't Thrive 


this Kind of Feed 


Electro Ma 


tic Separator 


Free 
DINGS 
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Buy Your 
Genuine Cuban Blackstrap Molasses 


from the 


Largest Independent Molasses Importers 


‘ 


MOLASSES 


One of Our New Tank Cars Used Exclusively for the Feed Trade 


THE NORTH AMERICAN TRADING & IMPORT CO. 


CUBA TERMINALS 


260 Soutn Broap Sr. U. S. TERMINALS 
E 
PHILADELPHIA, Pa. HILADELPHIA Ew RLEANS 
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Feed Manufacturers Conclave 
Attracts Large Assembly 


(Continued from Page Fourteen) 


Wallace, Des Moines, Iowa, editor of 
Wallace’s Farmer & Iowa Homestead. 
“IT went to Ames to school,” Mr. Wal- 
lace said, “at a time when it was _ be- 
lieved that all there was to feed was 
shown in the chemical analysis, the per- 
centage of protein, carbohydrates, etc. 
My father disagreed with this belief and 
he was right. I did not think so, for I 
was applying the agricultural ways, and 
I was not convinced unti! I had con- 
ducted an experiment for myself. I had 
everything there was according to the 
statistics. This was before the day of 
vitamins, and I could not figure out why 
the thing did not work. Later I learned 
there were certain vitamin deficiencies 
and there was something else to feed 
besides protein. Undoubtedly there are 
other things, as you gentlemen know, 
and today I am sure some of the con- 
coctions you manufacture are really 
more healthful than the things we are 
eating ourselves. Every once in a while 
something appears which almost revolu- 
tionizes the industry. Vitamins did this 
some time ago and now minerals are 
bringing about many changes. Some re- 
search is being done with respect to the 
quality of protein and this work will 
probably be very important to the feed 
industry. 

“If live stock prices are down, it is 
because of overproduction. If prices are 
up the farmers have more money to buy 
feed with but fewer animals to supply 
so I should say the feed business should 
go along about the same from year to 
year. Live stock cycles evidently do 
not affect the feed industry but they 
important to the farmer. 

“The past two years we have had 
fewer hogs, but apparently we are going 
to have more in the next 18 months. 
The hog cycle is about two years, the 
length of time it takes a hog to grow to 
maturity. The next year or so hogs 
are going to be higher in price and along 
about 1932 they will be down again. 

“The cattle cycle extends about 14 
years from peak to peak, seven years up 
and seven years down. We have just 
reached one of the high points, few 
cattle prices are not as good as last 
year, and we will continue to have a 
scarcity of cattle the next two or three 
years. We will not have another phe- 
nomenal price increase until along about 
1942 or 1943.” 

McMillen Reelected President 

The final session of the convention 
was held Saturday morning, May 24. 
Floyd Wilson, Denver Alfalfa Milling 
& Products Co., Lamar, Colo., reported 
for the nominations committee and the 
following officers, members of the exec- 
utive committee and directors were 
nominated and elected by unanimous 
vote: 

D. W. McMillen, Allied Mills, Inc., 
Chicago, president; Edward Drescher, 


Alfocorn Milling Co., St. Louis, first 
vice-president; Van Roy Miller, Nutre- 
na Feed Mills, Inc., Kansas City, Kans., 
second vice-president; C. N. Barrett, 
Northrup, King & Co., Minneapolis, 
third vice-president; L. F. Brown, Chi- 
cago, secretary; R. M. Field, Chicago, 
traffic manager and W. R. Anderson, 
Milwaukee, treasurer. 


Executive committee: E. Suits, 
Quaker Oats Co., Chicago, chairman; C. 
W. Chapin, Chapin & Co., Hammond, 
Ind.; G. G. Keith, Hermitage Mills, 
Nashville, Tenn.; H. A. Abbott, Albert 
Dickinson Co., Chicago; O. E. M. Kel- 
ler, J. J. Badenoch Co., Chicago; A. F. 
Seay, Ralston Purina Co., St. Louis, 
and the president ex-officio. 


Board of directors: Searle Mowat, The 
Larrowe Milling Co., Detroit, chairman; 
J. M. Adam, Anheuser-Busch, Inc., St. 
Louis; J. F. Baker, Lamar Alfalfa Mill- 
ing Co., Lamar, Colo.; C. B. Fretwell, 
Spartan Grain & Mill Co., Spartanburg, 
S. C.; G. E. Hillier, Penick & Ford 
Sales Co., Cedar Rapids, Ia.; A. F. Hop- 
kins, Chas. M. Cox Co., Boston; L. C. 
Lord, Early & Daniel Co. Cincinnati; 
M. M. Nowak, Nowak Milling Co., 
Wammond, Ind.; Jim Rapier, Rapier 
Sugar Feed Co., Owensboro, Ky.; J. 
L. Reque, Hirst & Begley Linseed 
Works, Chicago; G. Schmierer, Quisen- 
berry Feed Mfg. Co., Kansas City, Mo.; 
G. J. Stone, Universal Mills, Ft. Worth, 
Tex.; W. D. Walker, Arcady Farms 
Milling Co., Chicago; J. M. Wilson, 
Meridian Grain & Elevator Co., Merid- 


ian, Miss.; C. P. Wolverton, Maritime 
Milling Co., Buffalo, and the president 
ex-officio. 

The resolutions committee, through its 
chairman, Mr. Drescher, presented reso- 
lutions, in addition to those previously 
mentioned, thanking the speakers for 
their contributions to the convention; 
expressing sympathy in the deaths of 
Dr. B. B. Ross, Auburn, Ala., and 
Thomas Holt, Springfield, Conn; thank- 
ing those who donated prizes for the 
golf tournament and _ bridge party; 
thanking officers and executive commit- 
tee of the association for loyal work 
during the past year; thanking the golf 
and bridge committees; appreciating the 
cooperation of the publications repre- 
sented at the meeting and wishing a 
pleasant vacation and safe return to W. 
E. Suits, vice-president of the Quaker 
Oats Co., and chairman of the associa- 
tion’s executive committee, who is enjoy- 
ing a well earned vacation in Europe. 

The annual convention dinner was 
held Thursday evening, May 22, with 
Captain T. Dinsmore Upton, humorist, 
as speaker. Several souvenirs were 
passed out at the banquet and during 
the convention, including a package of 
two golf balls by the Denver Alfalfa 
Milling & Products Co., Lamar Colo.; 
a Reef Brand golf ball by the Gulf 
Crushing Co., New Orleans; pencils by 
Charles M. Struven & Co., Baltimore, 
O. W. Randolph Co., Toledo, and Pen- 
ick & Ford, Ltd., Inc., Cedar Rapids; 
key containers by Penick & Ford, Ltd., 
Inc.. New York City, and _ cigarette 
lighters by B. F. Gump Co., Chicago. 

The annual golf tournament and 
bridge party were held on Friday after- 
noon, May 23. Announcement of the 
prize winners and prizes is made else- 
where in this issue of The Feed Bag. 


Used Sacks Should Be Cleaned 
May Spread Diseases 


T is the custom of many mills and 
supply houses to buy empty feed 
bags from farmers. These sacks 
can be turned, refilled and sold again at 
some saving over the cost of new ones, 
but the practice holds an element of 
danger that should not be overlooked. 
It is now an:established fact that coc- 
cidiosis and various other poultry dis- 
eases can be spread by cloth sacks which 
have been in contact with the feet or 
droppings of infected fowls. Cases are 
known where healthy flocks have been 
thus contaminated by the exchange of 
feed sacks even though the farms were 
miles apart and several days elapsed 
while the sacks were in transit. Some 
veterinarians are inclined to believe 
that hog cholera is also conveyed in 
the same manner. With new light be- 
ing shed upon the subject constantly, 
it is quite certain that feed containers 
are due for closer inspection. 
The safe course always is to use new 
or disinfected bags. If the miller lacks 
disinfecting equipment, he should insist 
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that farmers wash all sacks thoroughly 
before bringing them back. Sacks 
smeared with barn-yard filth should be 
burned. These precautionary measures 
protect the customer and prove to be 
good advertising for the dealer. 


GEORGE P. URBAN, president of 
the George Urban Milling Co., Buffalo, 
has been elected a director of the Buf- 
falo Niagara & Eastern Power Corp., 
one of the largest public utilities in the 
Kast. 


CLARK IN HOSPITAL 


Robert Clark, Manning & Clark, 
Unionville, is in the Middletown, N. Y., 
hospital following an injury to his leg. 
An operation was necessary and it is 
expected that he will be confined for 
several weeks. Flowers were sent to 
Mr. Clark by the members of the 
Orange-Sussex Feed Dealers associa- 
tion, which met at Sussex, N. J., re- 
cently. 


Page Thirty-five 


‘ 


The MARDEN -WILD Corp’n 


Pioneer Producers of Cod Liver Oil 


for poultry 
now announce 


A Fishmeal of guaranteed 
LOW FAT Content 


produced from edible fish! 


Feed manufacturers. . . feed mixers. . . poultry- 
men, who have followed the recent work of leading 
agricultural colleges and experiment stations 
KNOW that a LOW FAT-CONTENT fishmeal is 
BEST. It produces more economical gains... 
is more palatable. . . matures birds more rapidly. 


CERT(3) FIED 
FISHMEAL 


is guaranteed not to exceed 3% fat-content. Eco- 
nomical too! When mixed 50-50 with meat scraps 
in any good commercial mash it gives checkable 
RESULTS... .in growth ... development... 
and in heavy egg production. Produced from fresh, 
edible fish . . . the Marden-Wild name guarantees 
the QUALITY . . . and the RESULTS! 


Order from your jobber ... or write 
for guaranteed analysis and prices. 


MARDEN-WILD CORPORATION 


512 Columbia St., SOMERVILLE, MASS. 
212 E. Chio St., CHICAGO, ILL. 


C. W. WRIGHT & CO., Lisbon, N. 
Y., is rebuilding the mill which was 
badly damaged by fire last month. 
Larger and better facilities are to be 
provided in the new structure. Mr. 
Wright is one of the oldest and most | 
progressive feed merchants in the state 
and regularly attends the meetings of 
the Eastern Federation of Feed Mer- 
chants. 


FARM VALUES DECLINE 


Farm real estate values as of March 
1, 1930, show a decline of about 1 per 
cent below. the preceding year, as a na- 
tionwide average, the United States de- 
partment of agriculture announced on 
May 21. 


Put Quality 
Into Your 


Poultry 
Feeds 


The up-to-date method of 
feeding poultry demands 
the greater use of cereal 
proteins with minerals. 
Purdue Agricultural Exper- 
iment Station (Bulletin No. 
293) found Gluten Feed 
plus minerals superior to 
tankage for egg production, 
fertility and hatching re- 
sults. 


Gluten Meal is reeommend- 
ed in U.S. Bulletin No. 
1541 for use in a good broi- 
ler mash. 


CORN 
GLUTEN MEAL 


(40% Protein, 4% Fiber) 


Puts Quality and Economy 
into your Poultry Feeds. 


Write for further information 
and samples to 


PENICK & FORD 
SALES COQ., INC. 


Cedar Rapids, 
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Manufacturers Win 38 Prizes 
In Golf Tournament 


HIRTY-EIGHT trophies were 

won by those who excelled in 

the annual golf tournament held 
in connection with the American Feed 
Manufacturers’ convention at French 
Lick Springs, Ind., May 22 and 23. High 
honors were awarded to Edward Dres- 
cher, Alfocorn Milling Co., St. Louis, 
Mo. He received the loving cup do- 
nated by the Penick & Ford Sales Co., 
New York. Last year Harold A. Ab- 
bott, vice-president, Albert Dickinson 
Co., Chicago, was the winner of this 
trophy. 


The following firms were donors of 
the prizes awarded to the winners: 


New 


American Agricultural Chemical Co., 
W. Mc- 


York, Waltham traveling clock; D. 
Millen, Allied Mills, Inc., Chicago. 
American Mills Co., Atlanta, Ga., 1 doz. 
Jack Rabbit golf balls; G. P. Stautz, Illinois 
Feed & Elevator Co., Bloomington, III. 
Bay Chemical Co., New Orleans, La., toilet 
case; S. J. Thompson, the Ubiko Milling Co., 


Cincinnati, Ohio. 

Bisbee Linseed Co., Chicago Heights, IIl., 
vacuum water set; R. E. Nye, Denver Alfalfa 
Milling & Products Co., St. Louis, Mo. 

F. W. Brode Corporation, Memphis, Tenn., 
sterling silver loving cup; W. C. McGlasson, 
oy & Co., Chicago, IIl. 

A. B. Caple Co., Toledo, Ohio, gentleman’s 
set; A. E. Lippelman, the Ubiko Milling Co., 
Cincinnati, Ohio. 

Consolidated Feed & Grain Co., Buffalo, N. Y., 
sterling silver vase; Harry Hunter, Chase Bag 
Co., Milwaukee, Wis. 

Corn Products Refining Co., New York, 
walrus traveling bag; S. T. Pease, Happy Feed 
Mills, Memphis, Tenn. 

Denver Alfalfa Milling & Products Co., La- 
mar, Colo., six sterling silver sherbets; E. A. 


Hoelscher, Joslin-Schmidt Corporation, Cin- 
cinnati, Ohio. 

S. T. Edwards & Co., Chicago, duffle golf 
bag; G. A. Chapman, Riverdale Products Co., 


Chicago. 
The Feed Bag, Milwaukee, ‘‘A Bag of Feed’’; 
‘. F. Hopkins, Charles M. Cox Co., Boston, 
ass. 
_Feedstuffs, Minneapolis, golf bag; A. T. Pen- 
nington, Allied Mills, Inc., Owensboro, Ky. 

Gulf Crushing Co., New Orleans, La., Parker 
desk set; W D. Cunningham, Cereal Byproducts 
Co., St. Louis, Mo. 

B. F. Gump Co., Chicago, leather golf bag; 
J. H. Peek, Percy Kent Bag Co., Buffalo, N. Y. 

Holly Alfalfa Products Co., Holly, Colo., per- 
colator set; A. W. Bosworth, Cereal Byproducts 
Co., Memphis, Tenn. 

Percy Kent Bag Co., Buffalo, N. Y., six 
sterling silver lemonade glasses; J. L. Brode, 
F. W. Brode Corporation, Memphis, Tenn. 

Kentucky Chemical Mfg. Co., Covington, 
Ky., three matched wooden clubs; L. M. Brown, 
Nationa! Oil Products Co., Harrison, N. J. 
_Lamar Alfalfa Milling Co., Lamar, Colo., 
diamond cuff links; J. L. Marshall, Kentucky 
Feed & Grain Co., Louisville, Ky. 

L. B. Lovitt & Co., Memphis, Tenn., Waltham 
wrist watch; R. L. Christy, Denver Alfalfa 
Milling & Products Co., Lamar, Colo. 

Manard Blackstrap Co., New Orleans, La., 
sugar bowl and cream pitcher; A. L. Buxton, 
Kentucky Chemical Mfg. Co., Covington, Ky. 

Marden- Wild Corporation, Boston, Mass., set 
of Gene Sarazan matched irons; C. P. Reid, 
Marianna Sales Co., Memphis, Tenn. 

Mente & Co., New Orleans, La., smoking set; 
A. G. Philips, Allied Mills. Inc., Chicago. 

National Miller, Chicago, Banjo electric 
clock; M. O. Wilson, Tioga-Empire Feed Mills, 
Waverly, N. Y. 

National Oil Products Co., Harrison, N. J., 
leather golf bag; R. K. Peck, Percy Kent Bag 
Co., Kansas City, Mo. 

North American Trading & Import Co., 
Philadelphia, Kenmore electric clock; 
Montgomery, Penick & Ford Sales Co., New 


ork. 
Oyster Shell Products Corporation, New 
ork, pewter coffee set: J. A. Nixon, A. A. 
Nixon & Co., Omaha, Neb. 
Penick & Ford Sales Co., New York, Penick 


& Ford trophy; Edward Drescher, Alfocorn 
Milling Co., St. Louis, Mo. 
Purity Oats Co., Keokuk, Iowa, Sheaffer 


desk set; M. F. Cohn, Sunset Feed & Grain Co., 
Buffalo, N. Y. 
O. W. Randolph Co., Toledo, Ohio, humidor; 


Go E. Todd, Maritime Milling Co., Buffalo, 


Riverdale Products Co., Chicago, binoculars; 
Joe Werthan, Werthan Bag Corporation, Nash- 
ville, Tenn. 

Ruhm Phosphate & Chemical Co., Chicago, 
Illinois wrist watch; C. Van Horssen, Wash- 
burn Crosby Co., Inc., Minneapolis. 

C. U. Snyder & Co., Chicago, shark seal zipo 
bag; L. E. Hall, Abingdon Milling & Cattle 
Feeding Co., Abingdon, IIl 

Charles M. Struven & Co., Baltimore, Md., 
nee golf jacket; J. H. Ball, Allied Mills, Inc., 


hicago. 

Sunset Feed & Grain Co., Buffalo, N. Y., 
three Burke steel shafted clubs; Randolph 
Brandt, Percy Kent Bag Co., Buffalo, N. Y. 

Traders Feed & Grain Co., Buffalo, N. Y., 
water pitcher; J. P. Eves, Successful Farming, 
Des Moines, Iowa. 

Werthan Bag Corporation, Nashville, Tenn., 
shark seal Gladstone bag; George Hoyland, 
Hoyland Flour Mills Co., Kansas City, Mo. 

Wilbur-Ellis Co., San Francisco, Cal., double 
vegetable dish; D. S. Shellabarger, Shellabarger 
Grain Products Co., Decatur, 


Ward Dry Milk Co., St. Paul, Minn., utility 


bag; W. H. Williams, Gulf Crushing Co., New 
Orleans, La. 
Ladies’ Bridge Party Prizes 

American Mills Co., Atlanta, Ga., silk bed- 
spread; Mrs. J. M. Adam, St. Louis, Mo. 

Bay Chemical Co., New Orleans, La., motor 
robe; Mrs. M. M. Nowak, Chicago. 

The Edwards Co., Reedville, Va., wter 
tea set; Mrs. Cameron Leverich, New York. 

Spencer Kellogg & Sons Sales Corporation, 
Buffalo, N. Y., sterling silver filigree vase; Mrs. 
W._O. Greene, Urbana, Ohio. : 

Oyster Shell Products Corporation, New 
York, onyx clock; Mrs. Jay Chapin, Chicago. 

Three Minute Cereals Co., Cedar Rapids, 
Iowa, sterling silver cold meat tray and fork; 
Mrs. Lloyd Hedrick, Buffalo, N. Y. 


American Feed Manufacturers’ Association, 
Chicago, ladies’ pen and pencil set; Mrs. A. F 
Seay, St. Louis, Mo. 

American Feed Manufacturers’ 
Chicago, musical powder box; Mrs. 
Cedar Rapids, Iowa. 

American Feed Manufacturers’ 
Chicago; pearl dress bag; Mrs. C. 
Spartanburg, S. C. 


Association, 
J. E. Riley, 


Association, 
B. Fretwell, 


American Feed Manufacturers’ Association, 
Chicago, lady’s umbrella; Mrs. L. E. all, 
Abingdon, Ill. 

American Feed Manufacturers’ Association, 


Chicago, waffle iron; Mrs. W. H. Williams, New 
Orleans, La. 


Letters from 


Our Readers 


G. E. Hillier says 


I want to compliment you upon the 
make-up of the May issue and partic- 
ularly the way you handled our own 
copy. The article on summer feeding 
by Professor Morrison is right to the 
point and it would be a fine thing if 
this article could be printed in large type 
on a big bulletin—the prominent facts 
at least—and sent to every feed dealer 
to feature, and he, in turn, to have the 
article reprinted in his local paper. 

G. B. BILLER, 
Penick & Ford Sales Co., Inc., 
Cedar Rapids, Ja. 

* 


Canal Zone Reader 


I have read The Feed Bag consist- 
ently and with interest, after which I 
have passed it along to others inter- 
ested. Among whom is Major John A. 
Parker, U. S. A. (no relation) Fort Am- 
ador, Canal Zone. 

He says he intends to build a feed 
mill*soon in central North Carolina and 
is greatly interested in the information 
contained in The Feed Bag. 

He has further requested me to ask 
you to send it to him regularly. 

CHARLES L. PARKER, 


Ancon, Canal Zone. 
* * 


Morrison’s Department 


Have you any reprints of tlie article 
in your May, 1930, issue by F. B. Mor- 
rison on “Proper Summer Feeding Pays 
Liberally’? We would not need many 
of these but if you have about 25 or 30 
extra reprints, we can use them to ad- 


vantage. 
W. S. THOMAS, 
Pratt Food Co., 
Philadelphia, 


* 


Wealth of Information 


Mr. Morris, manager of our feed and 
oils division, Has noticed with quite some 
interest your May issue containing a 
wealth of information on summer feed- 
ing. We would like to ask your permis- 
sion to reprint parts of these articles to 
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pass on to some of our dealers in New 
York and Pennsylvania. The Feed Bag 
will, of course, be credited with any- 
thing that we use. 

G. B. RIDDLE, 

Staley Sales Corporation, 

Decatur, 

* * * 


From E. S. Savage 


I look over The Feed Bag regularly 
as soon as it comes in each month and 
enjoy it very much indeed. 

E. S. SAVAGE, 
Cornell University, 


Ithaca, N. Y¥. 
Ok 


Constructive Information 

We have read with great interest your 
issue of The Feed Bag for the month 
of May, Vol. 6, No. 9. 

We are certainly pleased with the in- 
formation and facts published in this 
issue and are especially interested at 
this time in the article appearing on 
page 9 under the heading, “Does It Pay 
to Use Feed on Pasture? Cows in Test 
Say, ‘Yes’?” 

We wish to compliment you on your 
May issue as we believe it contains a 
great deal of constructive information 
for manufacturers, jobbers and dealers. 

ROY E. PETERSON, 
Pillsbury Flour Mills Co., 
Minneapolis, Minn. 


ORDERS FOR REPRINTS 

An unusually large number of orders 
for reprints of articles published in the 
May summer feeding nuinber of The 
Feed Bag were received in addition to 
several requests for permission to re- 
print articles in various house organs. 
Two of the firms which ordered re- 
prints are the Arcady Farms Milling 
Co., Chicago, Ill., and Kansas City, 
Mo., and Kasco Mills, Inc., Toledo, 
Ohio, and Waverly, N. Y. The Feed 
Bag sells reprints of any article in any 
current issue at a standard price of $4.50 
per 1,000 or $3.50 per 500, standard page 
size, printed on one side of the paper. 
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R. L. HERRICK M. H. HERRICK 


100% FOR 
THE DEALERS 


HERRICK 
FEED 
CO. 


Phones _— 
4 135 135 
With 118 118 


Doughboy Chick Starter Mash HARVARD ILLINOIS 


YEAST FOAM in Doughboy Chick 
Starter mash lowers the mortality and WHOLESALE 

increases the growth of chicks. As a GRAIN & FEED SHIPPERS 
preventative of coccidiosis and a stimu- 
lent to excellent health, Yeast Foam has 
proved superior and effective. Your 
poultrymen will appreciate the results 
they obtain from Doughboy Chick Starter 
mash and will be convinced that they 
should continue on Doughboy poultry 


THE 
feeds throughout the entire season. ky UJ RTO i 
“Look for the Soldier on Every Sack’’ 
MIXER 


has been sold _ to 
hundreds of eleva- 
tor and feed com- 
panies. throughout 
the feeding states 
and we. have never 
heard of one which 
failed to make its 
owner a profit. ~ 


R. L. HERRICK, Jr. J. M. HERRICK 


Invented by 
a practi- 
cal feed man- 
ufacturer, it 
embodies such 
important de- 
tails as exact- 
ly correct 
speed of con- 
veyor, proper 
relation of baffle plates to mixing trough, loads 
and empties from same end, uses a minimum 
of power and requires very little floor space. 


If you are thinking of installing a profitable 
mixing department, or considering replacement 
of your present equipment, write for our illus- 
trated bulletin, prices and terms. 


New Uo. BURTON FEED & MIXER Co. 


DETROIT MICHIGAN 
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Central Dealers Hold Series 
Of Group Meetings 


(Continued from Page Twenty-seven) 


largely the fact that we feed dealers do 
not sell our merchandise on the basis 
of replacement costs. Feed dealers, as 
a class, are the biggest philanthropists 
in the world. When we make a good 
buy and the market goes up, we pass 
our speculative profit on to the farmers. 
When we make a poor buy and the 
market goes down, we absorb the losses 
ourselves.” 

Mr. Kern said that he believed the 
reason for this distressing business pol- 
icy was the fact that practically all feed 
men make a constant effort to undersell 
their competitors. They are constantly 
trying to prove that the cither fellow is 
overcharging the farmers and as a con- 
sequence very few feed dealers are mak- 
ing anywhere near an adequate charge 
for their merchandise and services. 


Jesse DeLong, treasurer of the Retail 
Feed Dealers Association of Janesville 
& Vicinity, made his report before the 
Central Retail Feed association speakers 
were introduced, and several local prob- 
lems were discussed. A motion was 
passed instructing the secretary of the 
organization to express the association’s 
Sympathy and good will to a fellow 
member, Jacob Hetzel, Delavan, whose 
mill was destroyed by fire on April 10. 


The next meeting of the Janesville 
organization will be held in the near 
future, at which time the annual elec- 
tion of officers will take place. 


M. FRANK, Jefferson Flour & 

Feed Mill, Jefferson, Wis., 

made the arrangements for the 
seventh district meeting of the Central 
Retail Feed association which was. held 
in the Jefferson house, Friday even.ng, 
May 16. Twenty-five dealers were pres- 
ent and the entire meeting was devoted 
to a discussion of local problems. 


The question of hatcheries selling feed 
to their customers was discussed and it 
was suggested that the dealers sell the 
chicks of outside hatcheries to meet this 
competition. Because of the influence 
which hatcherymen have in guiding the 
purchasers of little chicks in taking care 
of the needs of the chicks, they have 
been able to dispose of considerable 
quantities of feed and often at a higher 
price than the feed dealer was asking. 
A motion was made and seconded that 
this subject be brought up at the closed 
session of the annual convention and 
that the activities of the dealers in the 
vicinity of Jefferson be guided by the 
results of this discussion. 

Summer feeding was discussed and its 
advantages were pointed out to the deal- 
ers. Approximately 90 per cent of the 
dealers signified their intention to attend 
the annual convention after L. J. Hartz- 
heim, president of the association, out- 
lined the program for the two-day meet- 
ing. 


Ford exactly three 

and one-hait hours 
to cover the distance 
between Milwaukee and 
Fennimore, Wis., 160 
miles, so that a repre- 
sentative of the Central 
Retail Feed association 
could attend the district 


[ took a model A 


meeting held that 

city in the Neihaus 

building, Thursday eve- 

ning, May 15. More (a ee 
than 30 dealers were F. E. Parker 

present and a_ short 

speech by L. J. Hartzheim, presi- 
dent of the association, who, as 
at all previous’ district meetings 


during the past month urged them to 
attend the fifth annual convention of 
the Central Retail Feed association. He 
assured the dealers that they would 
spend a very profitable two days if they 
attended the convention and that they 
would take home with them after the 
meeting many new and valuable ideas 
which they could apply to their business 
in addition to meeting many old friends 
and acquaintances. 

F. E. Parker, Fennimore Farmers 
Warehouse Co., Fennimore, Wis., made 
the arrangements for the meeting and 
led the discussions. The cash basis was 
discussed pro and\ con as well as grind- 
ing and power costs. 

Roy W. Kanitz, United Fertilizer Co., 
Milwaukee, gave a half hour speech on 
“What to Tell Your Customer About 
Fertilizer”, which, though brief, was 
very interesting and brought a number 
of questions on application, analyses and 
important facts to consider when selling 
to the customer. Mr. Kanitz is a grad- 
uate of the University of Wisconsin col- 
lege of agriculture, and possesses a 
thorough knowledge of soils and their 
fertility. 


HE eighth district feed dealers’ 
meeting which the association 
sponsored this spring was held 

in the Beaumont hotel, Green Bay, Wis., 
Wednesday evening, May 21, with about 
25 dealers present. H. A. Platten, Plat- 
ten Products Co., Green Bay, arranged 
for the dinner and introduced O. A. Le- 
Clair, sales manager for the American 
Agricultural Chemical Co., St. Louis, 
Mo., who gave a short talk on fertilizer. 
Mr. LeClair expressed the desire of 
fertilizer manufacturers to cooperate 
with dealers and asked them to call on 
either the manufacturers or the Nation- 
al Fertilizer association for assistance 
in solving their merchandising problems. 
The use of 100-Ib. paper bags instead of 
125-lb. burlap bags for handling’ fertili- 
zer was discussed and Mr. LeClair said 
it was matters such as this which the 
manufacturers wanted to know about in 
order to help dealers increase their 
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sales. The question of this new size of 
bag will be brought up in the closed 
session of the convention and will be 
thoroughly discussed. 

He encouraged the dealers to hold 
more district meetings, believing that 
gatherings of this type were the first 
step in organizing any group and mak- 
ing it effective. 

L. J. Hartzheim, president of the as- 
sociation, who has attended all of the 
meetings with the exception of the Bur- 
lington meeting, again, urged the dealers 
to attend the convention and to join the 
association. He compared the feed deal- 
ers to the lumber dealers who have per- 
fected an excellent organization and said 
such organization was possible only 
through a large, active membership. 


RYE MILLERS MEET 

Executives of the newly organized 
Rye Millers Association of America met 
at the University club, Chicago, May 
21. Frank H. Blodgett, Frank H. Blod- 
gett, Inc., Janesville, Wis., president, di- 
rected the meeting and briefly outlined 
the future activities of the organization. 
Plans were made for the drafting of a 
constitution and by-laws. 


MAGNETIC SEPARATORS 

New small high-powered electro mag- 
nets are now taking the place of horse 
shoe magnets and are becoming very 
popular because they cut the cost of 
power for grinding from 10 to 20 per 
cent. They also double the life of burrs 
on attrition mills and hammer and 
screen on hammer mills and are respon- 
sible for a considerable reduction in in- 
surance rates because the fire hazard is 
reduced. Formerly, insurance companies 
had to take such a large risk that their 
rates were extremely high. These elec- 
tro: magnets are inexpensive and can be 
quickly and easily installed ahead of a 
hammer or attrition mill. 


A. K. EMRICH, Minneapolis, form- 
erly associated with the McCaull-Dins- 
more Co., has resigned and accepted a 
position with the Quinn-Shepherdson 
Co., Minneapolis. 


ARCHBOLD SEED & FEED CO., 
Archbold, Ohio, has been incorporated 
with a capital stock of $25,000 by Eli 
and Sylvanus Lugbill and I. W. Wer- 
der. : 


MRS. NELLIE DOW DONAHUE, 
68, Milwaukee, wife of Patrick Dona- 
hue, president of the Donahue-Stratton 
Co., died after a week’s illness of pneu- 
monia on May 14. 


A, LOIS, .A. H.. Lois Feed Co., 
Bassett, Wis., stopped in at The Feed 
Bag offices June 3 and reported that 
the feed business in his vicinity has been 
very good. 


CLYDE SMITH, Grundy Center, Ia., 
is erecting an elevator to replace the 
one destroyed by fire two months ago. 
The storage capacity of the elevator will 
be approximately 20,000 bushels. 
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Increase the efficiency 


of your 


laying mash 


RETAIL FEED DEALERS 
WELCOME 


to the 


FIFTH ANNUAL 
CONVENTION 
of the 


CENTRAL RETAIL FEED 
ASSOCIATION 


June 16-17 


STOP IN AND PAY US A VISIT. 


DONAHUE-STRATTON COMPANY 


Brokers for 
CLINTON CORN GLUTEN—CORN GLUTEN MEAL and 
CORN OIL CAKE MEAL 


Operating Elevators at 
MILWAUKEE—CHICAGO—PORTLAND, ME. 
ST. JOSEPH, MO.—DEPOT HARBOR, ONT. 


with this 


New Milk Product 


For the production of high quality eggs, 
poultrymen have long realized the need of a 
laying mash that keeps pullets active, strong, 
healthy—and holds their weight. 

Now—you can make your laying mash meet 
these requirements perfectly. Simply mix it 
with Kraco—newly developed milk product. 

The superior feed mixing property 
Kraco, a processed whey powder, is based on 
thorough scientific research that demon- 
strated the value of milk in poultry feeds. 
Extensive, practical field tests proved that 
pullets fed on Kraco mixed mashes give a 
higher average lay of large, firm, smooth 
eggs — produce. a superior egg of large 


WE SELL DEALERS ONLY 


Queen Wheat Feed 


hatchability. 

And with your growing and chick-starting 
mashes, Kraco builds healthier birds of uni- 
form weight. Develops yellow pigment in 
shanks.and beaks. Eliminates leg weakness. 
Speeds up late hatched chicks amazingly. 
Prevents, controls coccidiosis. 


More economical to use 
Kraco contains only the naturally balanced 
mineral elements of milk — 70% milk-sugar 
(lactose) and a higher percentage of milk 
minerals than any other milk product has. 
Thus — for maximum results, less Kraco is 
required in mixing with your mashes. 


Let us send you a free leaflet that tells all 
about Kraco, and how to mix it. Write for 
it — today. 


The Milk-Sugar Feed 
Made only by 


KRAFT-PHENIX CHEESE CORPORATION 
General Offices: Chicago, Illinois 


LIS, 


Dog, Middlings 
_ Bran, Screenings not exceeding miirun — 
— CRUDE PROTEIN 15.7% 
CRUDE FAT - - 46% 
CRUDE FIBRE - - 8.3% 
ST. PAUL, MINN. — 


<—- Office 315 Corn Exchange 
MINNEAPO MINN. 
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is a Pure 
Wheat offal 
and is man- 
ufactured 
in our own 
mills. Can 
furnish 
Queen in 
straight or 
mixed cars 
with Che- 
rokee Pure 
Bran and 
Cherokee 
Middlings. 


Capital Flour Mills, Inc. 


CORN EXCHANGE 


MINNEAPOLIS, MINNESOTA 
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New England to Hold Institute 
At Kingston, June 18-21 


HE New England Institute of 

Cooperation will hold its annual 

meeting at Kingston, R. I., June 
18 to 21. Although these meetings are 
designed especially for the various co- 
operative organizations in the six New 
England states they are open to the 
general public and anyone is welcomed. 
The secretary of the New England 
Retail Grain Dealers association has 
been a specially invited guest for the 
last three years. Meetings are held an- 
ually at one of the six agricultural col- 
leges in New England. 

Among the speakers of national repu- 
tation scheduled for this year are C. S. 
Wilson, federal farm board; Dr. Clyde 
King, nationally recognized milk mar- 
keting authority; H. E. Babcock, gen- 
eral manager of the Cooperative Grange 
League Federation, Inc.; Dr. Frank LB. 
Bomberger, Division of Cooperative 
Marketing, federal farm board; Wells 
A. Serman, United States department of 
agriculture; Dr. W. I. Myers, Cornell 
university, who is making a survey of 
cooperatives in the Northeast for the 
federal farm board; W. P. Davis, gen- 
eral manager of the New England Milk 
Producers’ association; 
nolds, general manager of the Eastern 
States Farmers’ exchange; C. E. Hough, 
manager of the Connecticut Milk Pro- 
ducers’ association and a member of the 
Dairy Advisory Committee of the fed- 
eral farm board, and Harry R. Lewis, 
commissioner of agriculture, Rhode 
Island, chairman of agricultural com- 


mittee of New England council and_ 


president of National Poultry council. 
Retail grain dealers who can do so 
without too much: inconvenience should 
attend these sessions, particularly on 
the day when the Eastern States Farm- 
ers’ exchange representatives appear on 
the program. This is always an occa- 
sion of especial interest and constitutes 
about the only time that the general 
public has an opportunity to study, the 
workings of that organization. Much 
interest was aroused at the meeting at 
Burlington, Vt., last year when during 
the question period, manager John D. 
Zink was asked a number of questions 
concerning his idea of the limited serv- 
ice which the exchange has to offer. 
The men back of this institute are mak- 
ing a sincere effort to add something of 
material value to the agriculture of New 
England and their efforts have not been 
entirely in vain. Without the least doubt 
these meetings have been of real help 
to the dairy cooperatives in this terri- 
tory and they have likewise contributed 
something of a beneficial nature to the 
marketing situation in general. That 
they have done so much for the purch- 
asing cooperatives of which the East- 
ern States Farmers exchange is the out- 
standing example, is a question. Never- 
theless the simple fact that the exchange 
plays so large a part in the meetings 


Quentin Rey-- 


and has so large a voice in its councils 
doubtless is of considerable advantage 
to it. In any event it helps to put 
across the idea that this organization 
is a strictly “eelymosenary” institution, 
the only idea upon which its perpetua- 
tion is justifiable. 

Dealers who attend this meeting will 
find the time well spent not only for the 
real information which they may pick 
up and which in turn may actually be 
utilized in the better conduct of busi- 
ness, but because it will give them a 
rare opportunity to gather a little in- 


sight into the workings of the exchange 
and the other cooperative movements 
which form a part of our New England 
agricultural structure—Lynne P. Town- 
send. 


WAYNE COUNTY MEETING 

The Wayne County Millers & Feed 
Dealers association will hold a meeting 
at Wolcott, N. Y., July 28. Several 
speakers will address the meeting on 
trade subjects and a general discussion 
will follow. George N. Hopkins, Sodus, 
N. Y., is chairman of the entertainment 
committee. 


IVER ELLINGSON, Browntown, 
Wis., reports that his feed mill was des- 
troyed by fire May 10 with an estimated 
loss of $10,000. 


MitwauKEE TELEPHONE 


MITCHELL 5410 


FRoEDTERT GRAIN & Mattinc Co. 


MINNEAPOLIS TELEPHONE 


ATLANTIC 1541 


MILWAUKEE 


Dear Friends: 


16 and 17. 


at the hotel. 


vention. 


help you have a good time. 


June 7, 1930. 


Grain and Feed | 


We want to meet you, both old friends and new friends, when 
you come to Milwaukee for the Central Retail Feed Association 
convention at the Schroeder Hotel, Monday and Tuesday, June 


The general manager of our grain departments, and this writer 
in addition to several other members of the organization, will be at 
the hotel to see you there and we’d like to have you visit our office 
and plant, located at 33rd Ave. and Grant St., if you have the time. 
In any event, visit the convention headquarters of Froedtert Service 


Ed. Christl, manager of our Minneapolis office, says that busi- 
ness is so good he will be unable to make the trip to Milwaukee. 
He has sent a message for us to give you, however, which we will 
include in this letter as we do not want to talk business at the con- 


Ed. says that barley is a real buy at this time. He has choice 
feed barley to offer at prices that are sure to attract and please your 
trade. We suggest that you write, wire or phone Ed. Christl at the 
Froedtert office in Minneapolis for samples and prices. 


And don’t forget the convention! We look forward to the 
pleasure of meeting you and will do everything within our power to 


Cordially -yours, 


MINNEAPOLIS 


CLARENCE D. MOLL ‘ 
Feed Department 
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What this 


New Package 
means to YOU 


New Customers 


Poultrymen who hesitate to try 
the usual 100 lb. bag of crushed 
oyster shell will buy this handy 
package in the 814 and 314 lb. 
sizes. Once they see what Reef 
Brand will do for their flocks they’11 
join the army of regular Reef 
Brand users ... new customers for 
you. 


Increased Profits 


The handy sizes of these new 
packages and the established qua- 
lity of Reef Brand Pure Crushed 
Oyster Shell mean quick turnover 
_ in your store. ..and quick turnover 
means increased profits for you. 


GULF CRUSHING CO., INC 
NEW ORLEANS, U. S. A. 


eef Bra 


REGISTERED IN U.S. PATENT OFFICE 


Pure Crushed OYSTER SHELL 
FOR POULTRY 


For real feeding value 


in your 


Chick Starter Mashes 


and 


Pig Meals 


use 


“HUNKY - DORY” 
Feeding Oatmeal 


MANUFACTURED BY 


THE HAERTEL CoMPANY 


604 CORN EXCHANGE BLDG. 


MINNEAPOLIS, MINN. 


=) 


Here is a high pfotein growing 
mash which is low enough in price 
to be popular with poultry raisers, 
and so efficient that it brings repeat 
business to dealers. Ask about it. 


Northrup, King & Co.’s 


STERLING 
GROWING MASH 


With Dried Buttermilk and Cod Liver Oil 
Northrup, King & Co., Feeds and Seeds, Minneapolis, Minn. 
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Poultry Expert Explains 
Use of Minerals 


(Continued from Page Seventeen) 


materially reduce the requirements for 
further mineral additions. 


Another factor we must not lose sight 
of when we consider the ash or minerals 
found in a particular feed or feed mix- 
ture is the quality of the ash. Here 
again, chemists inform us that in gen- 
eral the ash of grain and grain by-pro- 
ducts is comparatively rich in phosphor- 
us but markedly poor in calcium and, 
to a certain extent, in chlorine and so- 
dium. Green feeds and animal and fish 
by-products, on the other hand, contain 
larger amounts of calcium (lime) than 
phosphorus. Therefore, the combination 
of grain and grain by-products with 
green feeds and animal and _ fish 
by-products make an excellent mixture 
each tending to correct the deficiency 
of the other. 

While science and practice have defi- 
nitely established the value of minerals 
in a poultry ration we also have on rec- 
ord experimental work which shows that 
the mineral constituents of a ration, par- 
ticularly calcium and phosphorus, must 
be present in certain definite propor- 
tions for best results. Many poultry- 
men as well as some feed men in using 
minerals appear to work on the theory 


that if a little does good a little more. 


will do that much better and thus dis- 
regard all fundamental rules of mineral 
nutrition with the result that complica- 


tions may arise. Experimental work at 
the Ohio station has shown that when- 
ever the ratio of calcium to phosphorus 
in the ration exceeded 3:5 or 4:1 growth 
was materially depressed and the mor- 
tality was increased. At the same time 
the ration appeared to become more 
rachitic as indicated by reduced ash con- 
tent of the bones and the inorganic phos- 
phorus content of the blood. 
Ratio Must Be Proper 

Cod liver oil or ultra-violet light act 
as safety factors or partial correctives 
when disproportionate amounts of cal- 
cium and phosphorus are present in the 
ration by increasing the efficiency of 
the body in utilizing these elements. 
This does not infer that we can, disre- 
gard the question of ratio when we sup- 
ply cod liver oil or ultra-violet light. 
Our results in this direction show that 
the question of ratio must still be reck- 
oned with, otherwise serious difficulties 
may be encountered, regardless of how 
much cod liver oil or direct sunlight the 
birds receive. 

Another common, erroneous idea 
among some poultrymen is that the ad- 
ding of large quantities of calcium and 
phosphorus to the ration of the chick 
prevents leg weakness without the use 
of cod liver oil or direct sunlight. 

While experiments at the Wisconsin 
and Ohio stations have shown that there 
is more or less of a mutual supplement- 
ing action between the minerals, calcium 
and phosphorus, and vitamin D, as found 
in cod liver oil or direct sunlight, it does 
not imply that one can be used to the 


exclusion of the other. It is possible 
to reduce the absolute vitamin D re- 
quirements of the growing bird by prop- 
erly adjusting the concentration and pro- 
portion of calcium and phosphorus in 
the ration. However, the chicken re- 
quires both vitamin D and the minerals 
calcium and phosphorus and best re- 
sults cannot be obtained unless both 
factors are properly provided. (The sec- 
ond installment of Dr. Bethke’s address 
will follow next month.) 


Dr. W. H. Strowd Resigns 


Secretarial Position 

Dr. Wallace H. Strowd, secretary of 
the National Soft Wheat Millers asso- 
ciation, has announced his resignation 
to become effective in July. 

Dr. Strowd is a familiar figure in the 
milling industry, and is widely known 
as the author of “Commercial Feeds”, 
which is available at the offices of The 
Feed Bag. He has served as an execu- 
tive for the National Soft Wheat Millers 
association for almost five years. 

Dr. Strowd announces that he will be- 
come associated with C. T. Johnson, 
Mount Vernon, Ind., another leading 
figure in the milling industry. He has 
not completely determined his future 
plans. 


BERNE GRAIN & HAY CO., Berne, 
Ind., has decided to rebuild its elevator 
which was destroyed by fire recently, 
with a loss of $22,000. New grinding 
and mixing equipment will be installed. 


a small space and no 


Grinders and Feeders. 


Box 318 


The Monarch 
Uniflow Feed Mixer 


A Self Contained Feed Mixing Unit to meet 
every mixing requirement. 
and sacker all driven by one belt. 
little power to operate, can be installed in 


to place and put in operation. 
to choose from, mixes sweet or dry feeds. 
A heavily constructed, big capacity, thorough 
mixing outfit that will make you money. 7 


Send for our Catalog describing the complete 
line of Monarch Mixers, Corn Cutters, Feed 


Sprout, Waldron & Co., Inc. 


Chicago Office, 9 So. Clinton St., Chicago, IIl 
Flour and Feed Mill Machinery Builders since 1866 


A loader, mixer 
Takes 


millwright is needed 
Five sizes 


MUNCY, PA. 


For Larger Profits, 
Plan a complete 
Monarch Feed Mill 
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General Mills Building Co., Minneapolis, was passing out cigars, 
May 16, in celebration of the birth of 
New Laboratory a baby boy. He was pretty proud about 
Construction of a new research labor- the boy, because his first two children 
atory for General Mills, Inc., Minneapo- are girls. 
lis, is announced by James F. Bell, pres- 
ident. Work on the building which is A. S. CANFIELD, Millersburg, Ohio, 
to be located at East Hennepin and 20th has purchased the feed business of T. 
avenues, will be started immediately, M- McClure. 
Facilities will be provided for an exclu- 
sive research. department and for inten- EDWARD S. GLEASMAN, 62, 
sive chemical analyses. Operations of Rockton, Wis., one of the proprietors 
the new laboratory will be independent of the Rockton Feed Mill, died recently 
from the control laboratories now main- while working in the mill. 
tained at the various plants of General 
Mills, Inc., Mr. Bell reports. 


LAWRENCE NEFF and Fred Spik- 
er, Bushnell, Ill., have opened a whole- 
A. B. HESSBURG, L. N. Ritten & sale and retail flour and feed store. 


POULTRY—DAIRY—HOG—HORSE 
STOCK FEEDS 


WRITE FOR QUOTATIONS 


KASCO MILLS, Inc. 


Waverly, N. Y. Toledo, Ohio 


Bang! Birthday Cigar 
Finally Gets Man 


Walter G. Haertel, president of the 
Haertel Co., Minneapolis, recently cele- 
brated a birthday and among other gifts 
received a few cigars from the girls in 
his office. He gave one of the cigars 
to his partner, Rudy Opsal, and Rudy, 
in turn, gave it to Put Haertel, man- 
ager of the Haertel branch at Hopkins, 
Minn. Dan Davis, secretary of the Na- 
tional Oil Products Co., Harrison, N. J., 
was in Minneapolis, and had dinner with 
Rudy and Put. He left for Chicago on 
the train, and Put handed the cigar to 
Dan, as he was boarding the train. Dan, 
soon after, settled. himself comfortably 
in the smoker of the observation car and 
lit the cigar. He took a few puffs and 
the cigar exploded. He’s still just a 
little bit peeved but all the men con- 
cerned claim to have been innocent. 


R. R. HOWELL & CO., Minneapo- 
lis, has issued its 1930 “Yellow Book” 
covering equipment and supplies for 
country grain elevators and feed millers 
and will send a copy to anyone on re- 
quest. 


HARLAND FLOUR & FEED CO., 
Minneapolis, has leased the Cargill 
Commission Co. elevator at Waseca, 
Minn., remodeled it and installed new 
machinery. Ray Roesler has been ap- 
pointed manager. 


And With Grass— 


will come lower production costs 
on Milk. Let us hope that 
abundant pastures will permit 
substantial payments by dairy- 
men on past due feed accounts. 


Feed dealers will profit this 
summer by watching: 


1. Collections 
2. Sales 
3. Our Quotation Sheets 


AMES -BURNS CO. 


G. W. HOSIE E. C. KESSLER J. D. DITZLER 
President Vice Pres. - Treasurer Secretary 


JAMESTOWN, N. Y. 


G. C. GARNER, N. A. SMITH 


----for almost half 


a century---- 


BVERY time you sell a sack 
of flour it should do at 
least three things for you. Give 
you a fair profit; satisfy your 
customer; and with the future 
in mind, make it possible to 
sell another sack to the same 
customer. 

It takes a good flour to do those 
things. OCCIDENT is that 
kind of flour. Dealers have 
been selling OCCIDENT that 
way for nearly half a century. 


OCCIDENT FEEDS 


Occident Hard Wheat Bran 
Occident Wheat Mixed Feed 


and 
Alta Hard Wheat Middlings 
FREE FROM SCREENINGS 
HIGH IN PROTEIN 


RUSSELL-MILLER MILLING CO. 
General Offices 
MINNEAPOLIS, MINN. 


Homer, N. Y. Watertown, N. Y. 


Watch our advertising in The Feed Bag 


ot CIDENT FLOUR 


for the coming year. | 
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W. H. EASTMAN, Wm. O. Good- 
rich Co., Milwaukee, linseed meal man- 
ufacturers, was elected president of the 
Milwaukee Rotary club for the year 
starting July 1, at the regular meeting 
of the club held May 6. Mr. Eastman 
served as’ secretary of the club in 1927 
and 1928, vice-president in 1929 and as 
a director in 1928 and 1929. 


G. A. GEISE is now manager of the 
Milwaukee sales office of the Comman- 
der-Larabee Corp., with headquarters at 
311 Brumder building. Mr. Geise was 
born in northeastern Wisconsin, and is 
well-known to the trade in his territory. 
Until recently, however, he was in 
charge of the Commander Milling Co. 
branch at Columbus, Ohic. 


WELCOME 


MEMBERS 
of the 


CENTRAL 
RETAIL FEED 
ASSOCIATION 


to MILWAUKEE 


While attending your conven- 
tion you are cordially invited 
to visit our plant—the home 
of Badger Brand Selected 
Seeds and Seed Corn. 


The Largest Seller 


in Wisconsin 


CO 


L.Teweles Seed Co. 


Milwaukee, Wisconsin 


When you handle 


Darling’s Meat Scraps, 
Tankage and Bone Meal 


you are handling the best the 
world produces--and it doesn’t 
cost you one cent more than 
the other kind. 


Darling & Company 
Department A, Chicago, Ill. 


STATE DISTRIBUTORS = 
LaBUDDE FEED & GRAIN CO. Milwaukee = ? = 
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Cottonseed Meal 


ALL GRADES 
Arrival Drafts 


Quick Shipments 
Humphreys-Godwin Co. | 


Established 1898 MEMPHIS, TENN. 


‘‘All your needs in grain and feeds’’ 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


3. C. HUBINGER BROS. CO., Keokuk, Ia.. ........................ Gluten pose 
HENRY LICHTIG & CO., Kansas City, Mo............ ee Milo and Kaffir 
FAIRMONT CREAMERY CO., Omaha, Neb... ................ Dried Buttermilk 
OHN F. CRAIG & COM PANY, Philadelphia, en ch we dae Blackstrap Molasses 
MUTUAL RENDERING Co., Phila Meat Scrap 
OYSTER SHELL PRODUCTS CO., Philadelphia, Pa................. Oyster Shells 


Manufacturers 


“REGAL” 30% PROTEIN 


“IMPERIAL” 33% PROTEIN 
OLD PROCESS OIL MEAL 
with PALATABLE Screenings Oil Feed 


WE MANUFACTURE OUR OWN OIL FEED 


Imperial Meal Co. 
MINNEAPOLIS, MINN. 
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MYLES 
LOUISIANA SALT 


*‘Nature’s Purest’’ 


Here is an economical 
salt, because its strength 
and purity make possible 
the use of less Myles Salt 
than any other salt to do 
a given job. It contains 
no moisture when packed 
and is guaranteed not to 
harden. Farmers like 
Myles Salt because of its 
even-running grain and 
general all around use on 
the farm. 


Packed in MylesHome- 
spun Grey or White Bags. 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 
360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 


ICOLLET 
HOTEL 


the Gateway” 
of 


Minneapolis 
NICOLLET -WASHINGTON 
HENNEPIN AVENUES 


—600— 


First Class Rooms 
AND 


Three Restaurants 
at MODERATE RATES 
Excellent Food | 


Courteous Service 
Central Location 


WwW. B. CLARK, MANAGER 
Home of VW CC O Studios 


(GOOD BEDS 
You SLEEP 


COMFORT 


Page Forty-six 


Recommends Campaign 
For Farm Products 


(Continued from Page Twenty-five) 
in the United States in 1929 was 17 


pounds. The per capita consumption of 
butter in Canada in 1929 was 26% 
pounds. [If 120,000,000 people in the 


United States ate 914 pounds more per 
person per year, as is done in Canada, 
it would mean an additional market of 
1,140,000,000 pounds or an additional 
revenue of between $350,000,000 to 
$400,000,000. 

A Billion More for Farmers 


I believe these figures are logical, and 
if they are, it shows where an additional 
revenue of over $1,000,000,000 is due the 
American farmer through the additional 
use of fluid milk and butter. 


I could give you additional figures 
by the page, and we might discuss these 
matters at our annual convention until 
we were black in the face and might 
conclude that we had accomplished as 
much as the old lady claimed her sons 
accomplished. She stated on rainy 
days that they got together in the barn 


and made all kinds of money trading 
among themselves. Our job is not only 
to exchange ideas but to get out in the 
field and accomplish the thing that we 
know must be accomplished and which 
can be done only through education. 

It is doubtful if the producers of milk 
will take the initiative in this great edu- 
cational campaign, but we wonder what 
would happen if even so small an 
amount as 3 per cent of the money ap- 
propriated for the use of the federal 
farm board was used in an educational 
campaign of this character. What re- 
sults would it net? Would it be a cam- 
paign that was constructive in its char- 
acter or would it be one of doubtful 
temporary results? I believe without a 
doubt that it would mean the beginning 
of a much more permanent basis of 
prosperity for the American farmer 
than any plan heretofore evolved. 


ANOTHER CASH DEALER 
Cook Bros., Silver Creek, N. Y., have 
been operating on a strictly cash basis 
since January 1. Business has been 
brisk and they are glad that they made 

the change from their old system. 


Phone 
GENEVA 
7389 


“FOR BETTER SERVICE” 


HIAWATHA GRAIN COMPANY 
GRAIN MERCHANTS 


Phone 
GENEVA 
7389 


Made in 9 sizes. Belt or motor 
driven. Single and double head. 


BUSINESS IS GOOD 


for the Feed Millers that operate DIAMOND ATTRITION 
MILLS. Fast, Quality Grinding — Low Power Bills — 
Satisfied Customers — Steady Profits. 


Diamond Huller Co., Winona, Minn. 
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Ohe 


Grain 


Established 1892 


GRAIN AND FEED 


MILWAUKEE, - WISCONSIN 


THIS LABEL IS A SYMBOL THAT 
STANDS FOR QUALITY IN FEEDS 


Thousands of feeders demand feeds bear- 
ing this label as it guards their interests 
and increases their profits. 


Flory feeds are built to meet the nutri- 
tional requirements of the most exacting 
feeders of live stock and poultry. 


FLORY MILLING CO. INC. | 


EST. SINCE 1853 BANGOR, PENNA. 


Deutsch & Sickert 
Company 


400-402 Chamber of Commerce, MILWAUKEE, WIS. 


REPRESENTATIVE OF 


A. E. STALEY MFG. CO. 


Corn Gluten Feed . . . 23% Protein 
Corn Germ Meal - 18% Protein 


Staley’s Soy Bean Oil Meal 
40% Protein 


Straight and Mixed Cars 


PRIDE OF THE SOUTH 
Genuine Oyster Shells 
Write for delivered prices 


Get our CORN and OAT Prices 


Feeds of all kinds also Hay— 
Alfalfa Hay a Specialty 


Use the Phone—Call 


Broadway 1674 


Immediate Shipment 


Bran-Middlings 
Oilmeal 


WIRE US 


> 
Budde Feea & 


MILWAUKEE, WIS. 


Straight and mixed cars of everything in feed. 
We can get it out in a hurry. 
Warehouse capacity over 2500 tons. 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


FEED BUSINESS FOR SALE 


Electric equipped custom feed mill and good 
warehouse on railroad siding, in one of the best 
dairy sections in North Central Wisconsin. A 
goo propesten. Priced right. Write MLC-26 
c/o THE FEED BAG, 86 East Michigan street, 
Milwaukee, Wis 


MOTOR FOR SALE 
One 20 H P. AC 3 Phase, 60 Cycle, 2300 Volt 
motor, including a starter with an overload relay, 
1800 RPM, for sale. In good condition. Price 
$150. Write SEARLE GRAIN CO., 1254 Cham- 
ber of Commerce, Minneapolis, Minn. 


SALESMAN WANTED 
Salesman for Michigan wanted to sel! an es- 
tablished full line of dairy and poultry feeds on a 
commission basis. Write MS-63, c/o THE FEED 
BAG, 86 East Michigan street, Milwaukee, Wis. 


FEED BUSINESS FOR SALE 


Good one man feed business for sale in Central 
Wisconsin. Electrical equipment, track hopper. 
Main street location. One man can handle it fine. 
Write WESTERN SUPPLY CO., Sparta, Wis. 


FEEDS AND FEEDING 


Latest complete illustrated editions of Feeds 
and Feeding: by Professors W. A. ang and 
F. Morrison and Commercial Feeds by W. H. 
Strowd for sale by The Feed Bag. Feeds and 
Feeding $4.50 per copy, Commercial Feeds $3.00 
per copy f.o.b. Milw aukee. Special price for 
one copy of Feeds and Feeding in combination 
with a one year subscription to The Feed Bag 
$5.50. Price for Commercial Feeds with The Feed 
Bag $4.00. Price for both books with The Feed 
Bag $7.50. Send check or money order with 
order to THE FEED BAG, 86 East Michigan 
street, Milwaukee, Wis. 


LLOYD HEDRICK, manager of the 
Buffalo plant of the Ralston-Purina 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


3 PECO BRAND 
| PEAT MOSS 


$1. 55 per bale New Orleans carlots— 
shipment same day your order is 
received. Standard Bales — highest 
quality. For less than carlots ship- 
ment out of Milwaukee write or wire 


LA BUDDE FEED & GRAIN CO. 


MILWAUKEE, WIS. 


Co., speaking recently before the Flour 
club of that city, declared Buffalo has 
assumed undisputed leadership in the 
production of feed. He estimated its 
annual tonnage at 2,250,000 which will 
be further increased with the comple- 
tion of present construction. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Gore 
FLOUR, MILLFEE 
ol LMEAL, ETc 


502 Corn Exchange Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan’’ 


LINSEED MEAL 
CARLOTS 


Linseed By-Products Co. 


562 CHAMBER OF COMMERCE 
MINNEAPOLIS, MINN. 


E.J. KOPPELKAM CO. 


GRAIN FUTURES 


373 Broadway 
MILWAUKEE, WISCONSIN 


Phones Broadway 32, Broadway 783 


Member. Chamber of Commerce 


IOWA MILLING CO. 


CEDAR RAPIDS, IOWA 
Shippers of 


CORN and OATS 


Cedar Rapids Weights and Grades 
Get our prices—We can save you Money 


FOR 


Corn Cutters 
Superior Batch Mixers 


MUNSON: 


MODERN ELEVATOR SUPPLY CO. 
MINNEAPOLIS, MINN. 
Complete Equipment for the Modern Feed Mill 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 


WISCONSIN TRADE 


Prices Right—Service Prompt 
GS. 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF 


Mother’s Best Flour 


ancy 


Heavy Poultry Oats 


BULK or SACKED 
Ask for Samples and Prices 


J.F. Zahm & Co. 


Specialists in Milling Wheat-—Corn-—Barley 


M.G. RANKIN & CO. 


GRAIN 


AND 


Chamber of Commerce 
MILWAUKEE, WIS. 


Reliance Feed Co. 


MILLFEEDS 
500 CORN EXCHANGE 
MINNEAPOLIS, MINN. 


DRIED BUTTERMILK 
, DRIED SKIMMED MILK 
Feed System Engineers 
Feed Mill Machinery 
Feed Formulas 


S. T. EDWARDS & CO., INC. 


110 N. FRANKLIN ST. CHICAGO, ILLINOIS 


usiness 
expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. CO. 
1894 

PRINTERS 
LITHOGRAPHERS 
BINDERS 
344-346 MILWAUKEE STREET 
PHoNneE 076 MILWAUKEE 
Broapway WISCONSIN 
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OWL BRAND 


COTTON SEE 
MEAL 


Standard Since 1875 


F. W. BRODE CORP. 


MEMPHIS, TENNESSEE 


Get on our list. Market letters and prices. 


BANNER GRAIN CO. 


MINNEAPOLIS, MINN. 


Milling Wheat 
All Proteins and Glutens 


Corn, Oats and Rye for 
Milling and Feed 


ZEBRA Special Middlings 


ZEBRAS make a rich slop for little pigs. They are rich in quality 
and their low cost makes them increasingly popular with the trade. 


mashes. 


Wheat Mixed Feed 


CAMEL Feed is equally well suited for 
either dairy cows, for hogs, or for poultry 
It is an ideal feed for a dealer 
to carry and reasonably priced. 


EXCELSIOR MILLING CO., 


CAMEL 


F, J. PHELAN CO. 


418 Chamber of Commerce 


MILWAUKEE, 
WIS. 


“Grain Futures” 


Special Attention to Hedges 


GET PARKS’ DIRECT 
MILL CONTRACTS 


Anything in the Feed Line 


Millfeeds Screenings 
Powdered Skim Milk 
B Milk Bone Meal 
Meal Coarse Grains 


J. P. PARKS, Broker 
Direct Manufacturers Representative 
400-401 New England Bidg. 
Kansas City, Mo. 

327 So. La Salle St., Chicago, Ill. 


SWEET DAIRY FEED 


16144% PROTEIN 


MANUFACTURED BY 


MINNESOTA FEED COMPANY 
MINNEAPOLIS, MINNESOTA 


Mixed Cars a Specialty—We Handle All Kinds of Mill Feeds 
Shippers of Corn and Oats—Write for Samples and Prices 


Yes 


POWER * 


That's what you want first of all 
in a car mover...and that’s the 
biggest pleaiiate in the ATLAS, 
This power has been proved by 
actual tests. Your mill distribu- 
tor can show you illustrated 
material and can cite cases 
in which ATLAS superiority 
has been proved. 

Get an ATLAS mover and 
you'll see the difference in 
a jiffy. Ask your supply 
man. He knows and can 
give you quick 
service. 


Interesting, il- 
Justrated, de- 
scriptive mat- 
ter free for the 
asking. 


APPLETON 
CAR MOVER 
COMPANY 


Appleton, Wis. 


KSA 
SYES 
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| taining STRUVEN’S FISH MEAL. 


OHIO JOINS IOWA 


BTRUVENS 


IN CONFIRMING THE 
FACT that gains are made 
faster and at a lower final 
cost when high-grade Fish 
Meal is used as the Protein 
base for the ration. 


STRUVEN’S FISH MEAL 
---made from the WHOLE 
Menhaden fish fresh from 
the Sea---was used at both 
Stations. 


Feeders prefer Commercial Mashes con- 


Chas. M. Struven & Co. 


Dept. E, 114-116 S. Frederick St. 
Baltimore, Maryland 
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Bi 
_ Vitally Affecti ng Feed Manufacturers 


Changes in the Poultry Industry 


Use N 


EW methods are revolutionizing the raising of poultry. Hatcheries 
N are placing millions of chicks in battery brooders where they are 

raised in close confinement until sold. In this way hatcherymen 
avoid the ‘‘dumping”’ of unsold chicks. Incidentally, they ward off coc- 
cidiosis and other diseases common to chicks raised on infected soil. 

Under such conditions, NOPCO-X or NOPCO-XX is an essential part 
of the ration, in June as in January. 

Many poultrymen now raise their pullets to maturity in confinement. 
This method affords sure protection against tape and round worms which 
have become a serious menace. It also makes imperative the use of cod 
liver oil to offset artificial conditions. 


Even under free range conditions, it has been shown that an abundance 
of Vitamin D in the ration improves bone formation in growing stock, 
shell texture of eggs and that it increases egg production. 


OPCO-X or NOPCO-XX Speed up Sales with 
in Starting, Growing and Laying Feeds NOPCO CeRtiricaTEs 
It is false economy to permit the Vitamin content to decline during the We supply authorized users with Certificates carrying 
summer months. To do so may mean the loss of trade from progressive the NOPCO Guarantee of Vitamin potency. National 
poultrymen who are using modern methods of mass production. The only advertising in leading poultry papers has made this guar- 
safe way is to include an adequate supply of Vitamin D in all poultry feeds antee familiar to poultrymen everywhere. 
a am. Be sure to get complete details on NOPCO-X and 
NOPCO-X and NOPCO-XX supply natural Vitamin D of standard NOPCO-XX before signing your order or contract for 
known potency at a lower cost per ton of feed mixed than any other known your season’s requirements. 


form. 


NATIONAL Ort PRODUCTS CoO. Chicago, St Newfoundland 


‘Natural NOT synthetic Vitamin D 


are 


more economical 
more appetizing 
more digestible 


Cubes make animals chew more — tkey cannot: bolt the 
feed. With proper mastication comes better digestion 
and the gain is so remarkable as to be all out: of pro- 
portion to the protein and other contents of the feed 
formulae. 


We Invite Your Enquiries 


S. HOWES CO., INC., 


‘SIZER’S PATENT CUBER SILVER CREEK, N. Y. 


Combination Cube and Pellet Type 
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ervice builds 


The question is, “What is the 
best way to give service to feeders?” 


Serve by advising: 


The average feeder looks 
to his dealer for advice. The 
dealer’s store is the center 
of feeding knowledge in 
every community. The 


dealer who overlooks his 
True Value opportunity to become 


eo well informed on correct 
GROWING MASH | feeding practices loses his 
WITH BUTTERMILK | chance to increase his 


trade by giving good advice. 


For example: 


During the next two 
months many poultrymen 

L ADISH MILLING co. will ‘‘make or break”’ their 
MILWAUKEE, WIS. chances for success. Some 

nme of them will be so anxious 

to produce fine early layers 

that they will force ma- 

turity and too early laying 

thereby stunting the pul- 

lets. Others will think that 

now, that they are started, 

they can get along alone 

on the range. Both ways are wrong and it’s a feeding problem, for 
dealers to work out with their customers. We will be glad to tell you 
and also advise your customers fully, regarding the proper method 
of management and the practice of feeding TRUE VALUE GROWING MASH. 


Manufactured and guaranteed by 


Ladish Co. 


MILWAUKEE WISCONSIN 
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You cannot make a mistake by 
recommending a superior article. 


- Quality is the surest foundation for 
a permanent success. 


KING MIDAS | 
THE HIGHEST 
THE GOLDEN TOUGH cm teary 
ells Easily 


PRICED FLOUR 


IN AMERICA Satisfies 
\ | Housewives 
AND Bakers 
Grocers 
AND WORTH ALLIT COSTS Brings Repeat 
gine, Costs Orders 


King Midas Mill Co., Minneapolis, Minn. 
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